\\

u

\\

O RR

GI TRsTO0SsRlIa 0SUT S| SBIROx GouoOOUdUT
hoURUT S




@ KRIFROTORI 2F bRTSOUUSD REGRUISRR | GOUO0FZz 00URsROI OF o1 O kR

U
AST ORHRUODUS8T

s HOeKC nefoaoe nobouuwe aata

Momex  Kaprwswi  Biaec

Maroro anpena 1242 ropa Ha Yyackom o3epe cocroanacs B1ursa pycckoro BoAcka
noga NnpeasoanTensCTeOM KHAZA AnekcaHapa Hesckoro ¢ NMBOHCKMMM
(Hemeuxmi) puiLiapamMu, COBMPaBLUMXCA HAHECTH yaap no Benukomy Hosropoay.
CpaxeHune 3aK0HYMNOCH MONHDIM PA3rPOMOM 3axBaTuukos. CXBaTka BOWNa 8

L PP ST NIy 7ot Wil 4 1Y £ .

$ 2 9962 =

RUB

1 Donnap CLUA = 99,62 Poccuickoro py@na

Zs RRY 0URsR
BI:-IEI'{}D MeCTa ANA oTNyCKa

KAKOW HOYTOYK KynuTe B 2023




@ KRIFROTORI 2F bRTSOUUSD REGRUISRR | GOUO0FZz 00URsROI OF o1 O kR

-0 O é&

t

T
R
U
!

I

S
U

RUOOUTORsSsT aSUTfoU8 (the problem co
oHRB RhuU(go'EIZpecHlty)r R

/QJ I(
pug
D

— ) —)

) -
N 8,0

— %] _:jﬁ.mﬁ - ES
. ™

—’

O 8030 6t f ZvOllnik bf the answej
0SUH®PYRsR] (the search process)

PUELY ar—| @)
‘. =IO
-
<))

Of C) g) ;Uﬁ 62
—

, N
e,

>
.w (-

;0)04 ;U)ﬁﬁ - ;U,—ﬁcy
@Y
N
-

T+ -(n O O B
(-
—_

2
u
0
S
T
3
R
0

«H T —7< )

G. Marchionini. Information seeking in electronic environments. Cambridge University
Press, 1997, 240 p.




@ KRTFROTORI 27 ORTSUNUBD RS RUTSRR | OROS8 GURsROT 0T 0 a0f o00uRa
FRou0t 0

OR

Ul hT U Rssadg)l I 0 Ra

T0T fR6 shaisifgUR (

0 SUs Utrawsing)

OR3 30 S0 U HR giffetentiatiRgd)  (

U U0 U R T U(®éniiofing )

Ro T 7 ® hexiagidg) (

I ® SR 3 R RVerifyihg (

URUODART UR® RsenditgOUT T 0 Ra (

1.
2.
3.
4.
5.
6.
7.
8.

D. Ellis, D. Cox, and K. Hall. A comparison of the information seeking pattdrmesearchersn the physical and
social sciences. Journal of documentation, vol. 49, no1993 pp. 35&369. https://doi.org/10.1108/eb026919



https://www.emerald.com/insight/content/doi/10.1108/eb026919/full/html

ORssdSTI HR ’

&
T

HIThETS

S
ok

R
0

o000 U
P LEtier0

] SU0U07 0 saRsRI t UdsiceiRaviewR RT 81

EFORTSUUUBO SOst Ss8 TIRpPpURYRORRt huUY

ﬁ OSt
STRTt

T
T

R3
Ul

O SRI
T

S ]
R O

peLieHInpyeMEle

v

CTATLR B
¥ypHane

CTaTuA B
[ ADKNAA Ha ] [rcﬁannk:eﬁ.
KOHDEeDeHUMI

NdEBd B KHWre

~

e T x o o e hitpd://sciguide.hse.ru/objects/typed

~

TZ

TOfF ZRU

RU3U0USUI HRR

THME! Ny SNWESLMA \

Fzug3 [ROOI U

He pelleHanpyeMele

] [MDHDF[IELTJHH NpenpyHT ] [[ BCE, UTO yrc-,qm]


https://sciguide.hse.ru/objects/types/

kRT P RUTORI ef dORTSUUUBD SOstSs8 TIRNURBRIRRI T RT OBURNDS RR3
ZFORTSUOU83 S0st SsUI

0O SO0st Ss

n0OHR3RRI T RIOdBURhOsRR3 zfdRTSUUU83 Sdst
gol UOURUOUUsTZ.

NTSt RTt SRSUTTOuUsTZ.

Of ssUduuUsTZ 3STUdURaA
Ul a RUOOBRsI HRa, s |1 C

URsRI aU TsdUt
l ssRI T .

pUsTUausTI U

Alexander J. Gates, Qire(2019. Nature® reach: narrow work has broad impact. Natus&5, 32-34 (2019.
https:// doi.org/10.1038d41586019-033087



https://doi.org/10.1038/d41586-019-03308-7

(=)
—
—_—
—_
-
Q
>.
L
i
(@7
N

S O oy
(@)
-
(@]
()
—
(@]
pul

—
(@)
—)

v o
(R

(=)

-

s
-~

P
- N
-~

—)

n
A
A
A

IR
- O

— o
cs =
o

‘o -0
(@7

Iz
T O

T>
-
©
(@]
T«
puL
—_—
-
puL
(@))
P
()

D/
(e
-
()
()
(@7
—A O
;Ui

s <
S

o— X
v
c

— C

T« O

i

c/oc
§=

25—
(@ -
) 0 .

https:// library.hse.ru/e-resources

cc o

3

f

DneKTpoHHbIe BUBNNOTEYHbIE pecypcbl:

MpeameTHas obnacTe

Bee

=]

Tun pecypeca

Bece

A
flasik pecypca

Bece

NuccepTauun

JKypHans!

KHuru

" NarenTHele B

“| PechepatupHbie B
CnpaBo4HWKW

A Cratnctuueckme b
JHUMKNONEAMKM U CNOBaPK
. B/l Hay4HOro LMTMPOBaHUA

obnacta T. 4. M3gaHKs NO

ScienceDirect ™ e

Copepwur Bonee 1700 wyprancs wspatenscTea Elsevier no scem Temarnuecku

e, x
€ 2000 . no HacToswee spems; ans

apxussin, ¢ 1994 1 1o camoro nepaoro

no Naponio)



https://library.hse.ru/e-resources

kRT?PROTORI EFORTSUUUBE REFRUITIRR D T ss R3RRI HRa zfoRTsUUO83 8
Sost SwsWil Qo aHOXSE

\\ N\ \\ ~ \\ ~

N\

| 10D & QS 1

U

D | ss R3RRI HRa z7foRTSUUUB83 Sost SsUI
(@ | 7

ANY

1.  6OT1 Tof zZsTI 1
NO st SgrisgerLink, ScienceDirect Wiley Online
Library, Cambridge Core, Oxford AcademjiGrebennikon,
ESI tbdokru,p SUs § o B £

Ki S811 TUSS
NO st SSTOR, EBSCOhost, ProQuest, GastView
public.ru, ibooksR

3. (+ 0UTSTOURARU8D® sfthlR)

a ceht et * o m Yy o . mce T'Eao h™e
_mxhmo Ycomeyn3 ey. § Qogzyq;o




A Publication Finder: ) zP ORTSUDDS83

R6 Ol URT
EBSC®iscovery Service 0 GRs Rsdt zfdRTsUOuUU
a000Rs RO

Telegram? UT 00U 0URsRt UTBobkd s TT o000 83
Detective



https://publications.ebsco.com/?custId=s4954272&groupId=main&profileId=pfi-n
http://search.ebscohost.com/login.aspx?authtype=guest&custid=s4954272&groupid=main&profile=eds
https://t.me/library_hse_bot

Publication Finders T UOu 8% RI T1 ¢ U7
ZzF ORTSUUOU83 ROOI ORY

[ —
c; ="

o C
o=

Searching: Publication Finder

powered by EBSCO

E Publications Browse Databases Browse Subjects

S
— O

ISSN/ISBN
Author

Subject

P
R
1
At S
2.
3.
(
R

(o I @
o R—
(] 3'<m v

Publisher

Get Started

Find resources available from the library's collection.

co TtEd® f A O GA2Y CAYRSNJ



https://library.hse.ru/mirror/pubs/share/499121270

R$ & RUTIRR oou8r

Ro6 Ol

Publication Finder:s 1
zf ORTSUU U8 3

ORTSUU

Publication Finder:0 UR s R

Searching: Publication Finder

powered by EBSCO

RETAILING
AND
CONSUMER
SERVICES

Journal of Retailing and Consumer Services

Supports open gccess

11.4

CiteScore

10.972

Impact Factor

E Publications Browse Databases Browse Subjects

Title Contains

Journal of retailing and consumer services

© Al @ Journals only @ Books only

(Contents st available at SeienesDirect g

Journal of Retailing and Consumer Services

Articles & Issues ~  About ~»  Publish ~ Q, Search in this journa LSEVIER

journal homepage: www elsevier com/locata/jrsiconser

The impact of voice assistants’ intelligent attributes on consumer
well-being: Findings from PLS-SEM and fsQCA

Weiyao Kang*, Bingfia Shao ™~

- 50 of ot P Al Chorgang IS, Chonggng, <0004, G

Latest issue

About the journal

Ton s of comnes vl e s o i gy companies n bl oo ey
i, by

Volume 70

Results: 1 T Filter Forging the Link between Research and Practice

n progress The journal is an international and interdisciplinary forum for research a B T ey e
samples i fi isative.

Peer Reviewed ‘ Journal

S0m e - ) t focuses part By
January 2023 converging - fields of retailing and services studies. |t focuses particulan s s 00K Lo Sl e b i el
e e Bk by il s el e sl b oy
s e s of s o e LS
i o e e g s = b e T etns T g o v

Journal of retailing and consumer services managerial decisions, encouraging contributions from academics ...

ISSN: 0963-6089; 1873-1384
Subject (General): Consumer Protection & Product Reviews; Retail Industry

View full 2ims & scope 1. Introduction
more..

peoring conrse wellbeng i e cominans gl e oy

) Consimmar el peing refee t2n sveal

= e e e

Full Text Access a

[ sdenceDir ackfile - Business, M\
07/01/19 0/31/1994

ct Freedom Collection
- Present

ounting Including 5

2.6 weeks

Time to First Decision

5.8 weeks

Review Time

2.3 weeks

Publication Time

. View a

eraluaion of e pesitive conlbuon of product o services 1@
improving the qualiy of individual lfe (Ryan o 2001). It helps
enterpeies promote consumer loyaly and 1as becom 3 ertied decr-

Sisi, Amazon's ,\nm - Gw,u 's Google Assisians, and spanded
awider

s
2015). The giobal marker

2013 Li = 2230 W58 e ooming o
aficial incelligence (AD technology and the increasing popularity of
inteligent produets in eonsumers” daly lives, oy

2.2 billion in 2021 t0 § 11.2 billion by
213,

s hae povided sveral uniaus benfis (o comsures though
<, the VA: are autonomons tat they can

comcemned with the intelligence level of prodcs but slzo sxpsct prod-
0.1t s imporac

Alpewerd e

aprire the daily needs of consumers 3nd then perform daly ks on

ool duigoed w0 ovide consuse
everydtay activities (Farmandas

* Corvenporeling b

S




ORTSUU

Publication Finder:d URs R Ot SIBSN

Searching: Publication Finder

powered by EBSCO

E Publications Browse Databases

ISSN/ISBN Contains

© All @ Journalsonly @ Books only

Results: 2 | = Filter

Lo B N N N N § _§B §N _§N_ ]
Peer Reviewe ‘Jsumal

European Journal of Marketing

ISSN: 0309-0366; 1758-7123
Subject (General): Marketing

more...

Full Text Access &

2

[

Browse Subjects

R$§ RUTDIRR

Publication Finder:s
zf ORTSUU

emerald
r) PUBLISHING w 00 2039

European Journal
of Marketing

mu AOUMY O
MAREE TN G

i
83

OO 87

Ro6 O

The current issue and full text archive of this journal is available on Emerald Insight at:
hitpsdfwww.emerald.comfinsight/0309-0566.htm

2308

Re

g Lt

GHTEE

Exploring the motivations to
participate in an online brand
community: a study of
7-11-year-old children

Robert James Thomas
Aston Business School, Aston University, Birmingham, UK

Gareth Reginald Terence White
Faculfy of Business and Society, University of South Wales, Pontvpridd, UK, and

Anthony Samuel
Business School, Cardiff University Business School, Cardiff, UK

Abstract

2 —|.n] o 11n~ampnn product n;nnh
of commmunity en

ans of product knowledge
» study also re n motivational aspe
rce, e g
Research |1m|ldL|1mH’|m1.|I|c'dllmlx
lmm‘t. t for marketers and brand managers alike
u]t lxh ours in the field. Given the

¢ different from adult
social hegerony, parental persmsion, dilemma solvingand o anflict reschufion

Keywords Consumer behaviour, Children, Online community, brand community, Event dia
Consumer motivation

Paper type Research paper

The authors wish to thank Karen ]. Young for her assistance in the final preparation of the
manuscript.




O

scovery Service 0 UR

S |m

o

Di
R

s Rd

$

EBSCO Discovery Service

Ss

Searching: HSE electronic resources

Select a Field (optional) ~ Search

I OO0

W o

C, -0 o

BS
U
0
0
R
3
u
0
U

o =i O

ﬂ).—l O’
kes

o C¢

Cr < a) Py
- O aﬁ.m

PV VY

s X
& 95-0)

D
)

.c) o o
—1e& O

cIn) O

dI<O>
— > o —

Q- &5

¥
— ..%’
(@) 7
- C,
N O

O &

— e

O4 — C)
-

(@7 e

=
£

4

-
5
>

o

«wn CC
.._|\U
5 -

O
>

—

& C

o oW
Cf O’ .
W B

O oo
27

—)

=%

4

co “E §/ht5K802 FSNE

AND «

AND =

Basic Search Advanced Search  Search History

select a Field (optional) ~

Select a Field (optional) ~

Clear (?

’ h e e c oc O
L (12 .

m 0

Searching: HSE electronic resources

B

Keyword - |

Search Options »

Basic Search  Advanced Search  Search History

?

{ SNBAOS



http://search.ebscohost.com/login.aspx?authtype=guest&custid=s4954272&groupid=main&profile=eds
https://library.hse.ru/mirror/pubs/share/412429864

N\

e

~
N\

FORTSUUU

~

EBSCO Discovery Service 0 URs

Jsa0fz60T1

~

Limit To

Full Text
[ Peer Reviewed

[ Available in Library
Collection

From: To:

Publication

Date

Show More
Options set

Source Types

All Results
] Mews (747,086)

[ Academic Journals
(501.128)

RO

[ Magazines (394,758)

Show More
Subject
Publisher
Publication
Language
Geography
Collection

Content Provider

[ eBooks (283,503)

[ Trade Publications
(81,973)

d R$F RUIIRR

EBSCO Discovery Service

Searching: HSE electronic resources

consumer market

AND - || trust

AND ~

Basic Search Advanced Search

Select a Field (optional) ~ Search

Select a Field (optional) ~ Clear (?

SelectaField (optional) ~ | (7
)

Search History »

EI Refine Results

Current Search

Find all my search
terms:

consumer market AND tru
st

Also search within the B
Tull text of the articles

Apply equivalent a
subjects

jmiters
Full Text

[

Full Text
[ Peer Reviewed

[ Available in Library
Collection

From: To

1478 |  Publication 2023

Date
Show More
Options set

Markets
Limit To Rt d

Results from Video Providers (3 of 40)

Search Results: 1 - 50 of 2,346,005 Relevance »  Page Options

1. Alternative Food Networks in Latin America—exploring PGS (Participatory Guarantee Systems) markets and their consumers: a cross-
country comparison

By: Kaufmann, Sonja; Hruschka, Nikolaus; Vildozo, Luis; Vogl, Christian R.. In: Agriculfure and Human Values: Journal of the Agriculture, Food, and Human Values Sociely. 11-24; Springer Netherlands Language:
English, Database: Springer Nature Journals

fus
Expanders ressems o | DRREEE

2. Consumers and Markets : Analyzing Behavioral Shifts and Emerging Challenges e

By: Rajagopal: Castano, Raquel; Flores Villalba, David R. Series: Marketing and Operations Management Research. Hauppauge, New York - Nova Science Publishers, Inc. 2016. eBook., Database: eBook Collection
(EBSCOhost)

nsumers
nd

Subjects: POLITICAL SCIENCE / Political Economy; BUSINESS & ECONOMICS / Economics / 1omics; C behavior, Marketing research; Marketi

) PoF Fun Text sty ¥, Full Download
Table of Contents B Most Relevant Pages From This eBook

eBook

View all results



http://search.ebscohost.com/login.aspx?authtype=guest&custid=s4954272&groupid=main&profile=eds

R$ & RIUTHHR R | EBSCO Discovery Service

ORTSUUDUS

EBSCO Discovery Service 0 URs R 0 S N9 HSE slectronic resources
NIl snNRSduu8Ff 0aURs

Consumer market TX All Text ~

AND ~ trast TX All Text ~

Find all my search
terms:

AND ~ || consumer confidence AB Abstract ~

Basic Search Advanced Search  Search History »

T Consumer market AN
D TX trast AND AB consu
mer confidence Refine Results Search Results: 1 -23 of 23

Expa nde rs ) E Detailed Record 4Resutt List  Refine Search 1035 »
X PoF FullText s 2y Creating a Market for Justice; a Market Incentive Solution to Regulating the Playing Field: Judicial
Also search within the B Deference, Judicial Review, Due Process, and Fair Play in Online Consumer Arbitration.

full text of the articles P e Lesein soseon

Related Information
Source: 1 Journal of International Law & Business Fall2002, Vol. 23 Issue 1, p1-63. 63p.

Apply equivalent U
= LID_I'ECtS using SmarfText Searching Subject Terms: “Arbitration & award

*Electronic commerce
“Labor incentives
. . “Private sector
LI mi te rs “Consumer confidence
Due process of law
Dispute resolution

FU | | Tex.t NAICS/Industry 454111 Electronic Shopping
Codes: 454110 Electronic shopping and mail-order houses
Abstract: Focuses on the procedural due process as an element of arbitration in oniine dispute resolution (ODR) in business-lo-consumer e-commerce. Factor affecting the creation of an inefficient e-commerce marketplace:
Role of goverment in ODR; Importance of providing the appropriate incentives to encourage private sector to create a fair ODR policies and procedures to build consumer confidence.

Author Affiliations:  'Associate Professor of Law and Director, Center for Technology and Intellectual Property Law. University of Toledo College of Law
ISSN: 0196-3228
Accession Number: 14135460

Database: Business Source Ultimate



http://search.ebscohost.com/login.aspx?authtype=guest&custid=s4954272&groupid=main&profile=eds

R$ & RIUTHHR R | EBSCO Discovery Service

ef ORTSUUU

EBSCO Discovery Service @

~ ~ A aA P A 2 Otsemwte 153 Otserus seen (3 Mepecnare LG Mrrosernbie cooBuienms
p S U $ U U T $ u U r m U MNr 16.09.2022 13:20

ephost@ebsco.com ot umeHu support@ebsco.com

This content may contain URLs/links that would redirect you to a non-EBSCO site. EBSCO does not endorse the accuracy or accessibility of these sites, nor of the content therein. X Kowy M ©enopon Anapeit Onerosn
0 e YA2NANA AONONHWTENBHEBIE Pa3peIBEl CTPOK B CUUGUJ'eHMM.

| ‘;—J Detailed Record
G

=3 POF Full Text
Source: Northwestern ART'CLES ”

Joumal of International Law
& Business c Record: 1
Date: September 1, 2002
Title:  Creating a Market for Justice; a Market Incentive Solution to
Regulating the Playing Field: Judicial Deference, Judicial Review, Due

v Full Text Contents ] i g . i N
L : Process, and Fair Play in Online Consumer Arbitration.

=  Creating a Market for Justice; a Market Incentive Solution to... A — 100% + (R * 14135460.pdf
@ 10 MB

1-5/6-6

- Creating a Market for Justice; a Market ‘ Authors: Gibbons, Llewellyn Josephl
Creating a Market

fo... Incentive Solution to Regulating the ; Northurestern Jourmal of International Law & Businecs. Fall2002
-~ Sl : : 8 P ource: Northwestern Journal ot Internatonal W usiness. ra ,

EUstitia: Institutio Plaxnr?g Flelq. Judicial Deference, _ Vol. 23 Issue 1, p1.63. 63p.
Levi Strauss v Judicial Review, Due Process, and Fair
Tesc . . . . .
Play in Online Consumer Arbitration Document Type: Article

Tuming Competition
Subject Terms: *Arbitration & award

, )
Llewellyn Joseph Gibbons® Electronic commerce

v lllustrations *Labor incentives
» Choose Another Issue Swindlers. purveyors of substandard products or services, and honest traders *Private sector

unable to perform their agreements can access the global market as casily as *Consumer confidence
Due process of law
ector, Center for Technology and Intellectual Prop Dispute resolution
Law. A draft of this ¢ was presented as a

Governance,” The

¢ o tions (SAIR) ons woul NAICS/Industry Codes: 454111 Electronic Shopping
bikejt ) i Eqpechl Doukin, Feaucks g e 454110 Electronic shopping and mail-order houses

Furger, Ethan Ki e v and Peter Swire. He would also
An Estelle Derclaye, Richard W. Ed-
Joan Mullin



http://search.ebscohost.com/login.aspx?authtype=guest&custid=s4954272&groupid=main&profile=eds

Telegram? U@ U

Book Detective

Telegrami U T

UTohosTiouu8s

B.I1. Yernon

Book Detective
6ot
MONCK N0 Ha3BaHMIO 5.0, jf—l‘_-i,f; ,
o)) 2 -

Puteidn 47.00 w7 B

VT nonck... .0

HaiiaéHo kuur: 15 .-

p: UeHamu & p
AsTop: Nluncvy U.B., PazaHoea O.W.

ISBN:
| CeblnKa Ha KHUry: hitps:/znanium.com/catalog/document?
| id=30423

Ha3ssauue: MactepcTeo puteiin-6peHanHra

AsTop: TpaiiHan A, ApHayaoea P.U.

ISBN: 9785961419849

Ccbinka Ha KHUry: https://znanium.com/catalog/document?
id=245626

Ha2rauma® REUCRANA KK FORANIIATA NARAMIDLIAN R NUTARNA
aTb Co0BLLeHVie

O4YHUTL aBTopa

B meHio

9 BeeguTe GaMunNI0 aBTOPa KHUMM - .-

s Yernoe ;7.3

VIaéT nonck...
HasBaHnue: CeTeBol pUTEIiN: KOHLENLWN 1 CTPaTeruu, 0BYLUKA 1
| pewenus
~ AsTop: YernogB.M.
f ' 7 ISBN: 9785955802954
3 2 Ccbinka Ha KHUry: https://znanium.com/catalog/document?
N

id=355305
o

Ha3zBaHue: VIHHOBaUMOHHBIN pUTeii. OpraH13auMoHHoe
NUAEPCTEO W 3$PEKTUBHBIE TEXHONOT MM

AsTop: Yernoe B.M.

ISBN: 9785819906064

Ccbinka Ha KHUry: https://znanium.com/catalog/document?
id_ancee

Mouck no HasBaHWIo Mowck no asTopy

Momouys

MHHOBAIIMIOHHBI
PUTENJI

OPTAHU3ALIMOHHOE JIMJTEPCTBO
1 DOPEKTUBHBIE
TEXHOJIOTUH

2-e u3nanne, nepepaboTaHHOE W ONOTHEHHOE

Mowck no ISB
Dnexrpouno-

Butnuoreunan
Cuwerama

Yacto 3ajlaBaeMble BOMpoChbl

Bodk Détextiventtps://t.mellibrary hse bot

znanium.com

Mocksa
U1l «®OPYM» — UH®PA-M
2020



https://t.me/library_hse_bot
https://t.me/library_hse_bot

6 R$ 3 RUIPRR | Telegrami U T
UTOhOosTI O

N ~ \\ ~ ~ \\

2 A3 (&Y N —~ o) [ W R B B o W .
er o Kartanor nevyatHbIxX u3aaHumn ubnuorekmu HAY BLLS

:ng|rus

N\

L 8 N N N N _§B & §B _§ N N _§ §B N N _§ N _§B &N _§B B N _§N _§N N N N |
Hoebie nocTynneHna

Te|egl'am-‘l‘ 0[]:0 u J R Mpocroii nonck

PaciiMpeHHbIiA NoOMCK

BOOk Detectlve ABTOpBLI
WMzpaTenbcTea
Cepun

Tezaypyc (Pybpm

Kuura
AsTtop: Teepckod, M. i] 3akazatb
Retailing paona pycckorosopsawmnx ynpaeneHuve
R npeanpMATHEM PO3HWUYHOW TOProBAK ’;Ei Ha nonky
____'?:'J Cepua: Cep. "PosHuunas Toprosna”
WzpaTtenscreo: Nurep, 2022 1.
Aoctynxo ISBN 5785446119264
13 m= 20

HazeaHue: Fashion retailing : from managing to merchandising
AeTop: Koumbis D.

ISBN: 9782940496235 -
Ccbinka Ha KHMry: httpi//opac.hse.ru/absopac/index.php? HHbIW KaTanor Kuura

url=/notices/index/322329 MaHAaenHUTaMOBCKOTO 339.3 7266
N BN BN BN B D S S BN BN B B S B B B S S BN S N B B B S . . .-
ueHTpa Teepckoi, M.

MoMowb Retailing AnA pyccxoroBOPAWMX: YNPaBNeHWe NpeanpuaTMeM POZHWUHOW TOproenu: 16+ / M. TBepckoi. -
MuTtep, 2022. - 479 ¢. - (Cep. "PozHKuHan Toproena") . - ISBN 9785446119264,

HazeaHue: Retailing AnA pycckoroBOpALLMK : yNpaBneHne
NEesnpUATIEM POZHUYHONA TORroBAN

AsTop: Teepckoid M. MpocMOTPp KAPTOUKH obwmMiA = TOpProBnA : BHYTPEHHAA : PO3HWMYHAA TOProBna

ISBN: 9785446119264 Boixoa obwmit = MapkeTuHr = marketing : oTHOWeHNA ¢ NnokynaTenamMK = consumer relations

obuwmit = MapkeTuHr = marketing : noeegenune notpebureneit = consumer behaviour

obuwmit = MapkeTuur = marketing : npogaxu. ConiT = sales

o6wKit = MeHeaXMeHT = management : MEHeAXMEHT Npoaax = sales management

obuwmMiA = IKOHOMMKA NpeAnpUHUMaTenbcTea (6u3Heca). IKOHOMUKA NPeANPUATHA : BU3HeC-NNaHUpPOBaHKHE
AeATenbHoCTH wpmm [ 005.511 ]

0bwmrii = MapkeTtnHr = marketing : kaHano ToBaponpogenxenna = channels of distribution

obuwmit = MaTeMaTHMueckan 3koHoMuKa = mathematical economics : mogenupoeanme = modeling

339.372

Ccblnka Ha kHMry: httpi//opachseru/absopac/index.phpZ
url=/notices/index/330863

221879 bubnuoteka HWY BLU3 LWWabGonoeka 28/11, koHuTp.3K3. : Shabolovka, Single copy Yuebubid 339.3
T266
221880 Bubnuoteka HWY BLU3 Labonoeka 28/11, yu.ab-t : Shabolovka, Study collection lending
department Yuebubiit 239.3 T266
Mowuck Mo Ha3BaHWIO Mowck No aBTOpY Mowuck no ISBEN 221881 bubnuoreka HWY BLU3 Wabonoeka 28/11, yu.ab-t : Shabolovka, Study collection lending
department YueOubmi 339.3 T266
221882 Bubnuoteka HWY BLU3 LWabonoeka 28/11, yu.ab-t : Shabolovka, Study collection lending
department YueOubmi 339.3 T266
221883 Bubnuoteka HWY BLU3 LWabonoeka 28/11, yu.ab-t : Shabolovka, Study collection lending
department Yuebubiit 239.3 T266
221884 Bubnuoteka HWY BLU3 LWabonoeka 28/11, yu.ab-t : Shabolovka, Study collection lending
department YueOubmi 339.3 T266
- . . 221885 Bubnuoteka HWY BLU3 LWabonoeka 28/11, yu.ab-t : Shabolovka, Study collection lending
Bodk Détectiventtps://t.me/library _hse bot department YueGrbiii 339.3 7266 i )
221886 Bubnuoteka HWY BLU3 lWabonoeka 28/11, yu.ab-t : Shabolovka, Study collection lending
denartment Yusfiumii 239.2 T266

nOMOLL[b Yacro 3afjlaBaeMbl€ BOMPOCHI



https://t.me/library_hse_bot
https://t.me/library_hse_bot

efORTSUUUS8D

\u\

U
$

~

Ot sul Ul FT 50 sUsTITi

SUOU8U Obf Bihaddal TimesdT U R

SORUUDUQIRBPRARSUD Ot f,RB s ~
U TGlobal MBA, EMBAQnNIline MBA.

Tort

R I
H8 D‘l‘URlsrsFBU

P U T‘|‘
0s Tl T é

Publication Finder

™t he ™™ en gx mx hm?™ a

R$ 3 RUIUTDRR

oo
\\\ Mo
oo —

A\ [T

Academy of Management
Journal
CCHEP,’(E*V&“ nocnegHero

HOMEepa

CONTEMPORARY
ACCOUNTING
RESEARCH

RECHERCHE
COMPTABLE
CONTEMPORAINE

Contemporary Accounting
Research

v o0
C‘-U, p—p
- X C
T C O
;U’ - s
—
[y v e o]
[
o o O

(e

Academy of Management
Review
C-’:‘,’;QSH(EH/‘E nocnegHero

HOMepa

ECONOMETRICA

-

c

Econometrica

C»::nephwwe nocnegHero

o Q-
cC: O
—) m’_m
“w s —*
«wn oc —
O

—
oc

Accounting, Organizations
and Society
Copgepxanune nocnegHero

HOMepa

—_—
(e
c

-0

The American
Economic Review

. i . American Economic
Administrative Science

Quarterly
Copgepixanvie nocnegHero

Review
CO,EI-":‘ pXKaHune nocnegHero

HOMEepa
Homepa

Harvard 1: H
Busmess human relations
Revuew = -

ENTREPRENEURSHIP
THEORY

PRACTICE

Entrepreneurship Theory
and Practice

EVOLUTION
OF DESIGN
THINKING

TO DEVISE STRATEGY
AND MANAGE
CHANGE

. e

Harvard Business Review Human Relations

CC,«IEp)—(D*{P‘E nocnegHero CC,D,EPHE%VE nocnegHero



https://library.hse.ru/
https://gsb.hse.ru/financialtimesfifty

@ KRTFROTORI 2F BRTSUNUBD RS RUTSRR | 00as0Uss Ofa sl U0GSOT 6 SRR

t Ss 3

1. J UBAR s@Gt Sul 8 T 0UOORsRO kRIFRUTORR? D2 RRd RoOI TofZsTII1

A International Journal of Retail & Distribution Management

A Journal of Retailing and ConsumeSBervices

A 03090566

2.31 RI ROV d SRUC 50 Os TI 1 7 dJouthal 6f Busie$dogisiassRs T8 Ot Sl 71

3 U06Tsa TR OUsTwo Tl RUDDUQaB®IPRATT SKRToFTF: RUUHBGHRR R sTSITOo1RR,
sonoukamvsR OI , U U?Sdst Ssd Ub 0SdOsTIiTFoul

4., g1 P ORT® RURTt GIRsRUI AT®8dSsRUTU. pUGSUTt¥YTO 61 RIOBITZ
591 P ORTO sTITZR Ul poi&2231 OO8 U0 UURT Ah 0dotsimesnarkei»l R «
«omnichannel> | R Trétail lh@uBtig» «

6.0 RRd RUROU8B8O® UTOhosTI dUU8B8Dd SOstSs8 WSOOsTITrFodus




eFORTSUUDUB8D Sost

Ui fOlt ISl F R A,
R U thous8U.
O] 171 T0sOaf 1 TU8D UBUODOOODSSH

5. NORUUBDUOI TOF ZUS8BD
s T1 T™MeddeldyR OSt 7 RO)

GusenbauerM. andHaddaway N.R. (2021), What every researcher should know about searchiclgrified concepts,
search advice, and an agenda to improve finding in academia. RedMeth, 12: 136147.

https:// doi.org/10.1002/jrsm.1457



https://doi.org/10.1002/jrsm.1457

kRT?PROTORI ef oRTSUUUBD SdstSs8 TIRPURYPUORRR aURsRt ulthoUr
RU3U0SUTl ARR

~

PURsRI Td6F R RURiIsfoUd IRF Ahol 8U

QT DB TZT1880 00T oSURUUF UT Rhosé

1
, s TI TZR
RI RROSURUS8 RsaUfPzotATsa 1 sTITZod?
RI RRUR ToOoSURUTUR UUOBGBT 18T2Z

sRT RRUR Ul 67T T OURaUR USTTURG1 HRYT ,
T.0. 1ssUARRStO®dTsa sTIlTza?

s¥h~ ao 3 J® 1® 6HAMMO® o~ Foh 0. .0

-

35-40. URL https:// cvberleninka.ru/article/n/podbor-klvuchevvhslov—dl_va—naucﬁnovstati.



https://cyberleninka.ru/article/n/podbor-klyuchevyh-slov-dlya-nauchnoy-stati

kRT P ROTORI &P ORTSUUUBD Sdst S$s8 TIRPURYDORRR aURsRt ulthuUr
R030sUT AHRR

N\ \\

RU3USUI

AN

UssRF sRRY Ot Sulf UsudOOUBUTI

NBFODU Us0OuU0UT U RUOUTORsTI 1T 3U0SURSUITURR GSI RTRR Usausl TRT 0 UY
S ShRpR// doi.org/10.21638/spbul8.2022.205

~ W Y

't HRUOOUIT fzZul a ToUSRa, USiTTUR61I HRUDUS8D
Dd T0HRa/3CiRrM10.21638/11304/dRHu 8. BORT3405
SRR 1 s0dRT8 tuaSiITfdouRa

TOSWUTO Rtifsd doi.org/10.21638/spbul8.2022.204

A AN

Rf ROUTs RRT RIS,



https://doi.org/10.21638/spbu18.2022.205
https://doi.org/10.21638/11701/spbu18.2017.405
https://doi.org/10.21638/spbu18.2022.204

kRT?PROTORI ef oRTSUUUBD SdstSs8 TIRPURYPUORRR aURsRt ulthoUr
RU3U0SUTl ARR

N\ \\

RU3USUI

International Journal of Information Management(Customer experiencananagement)

1. Fluidity and the customer experiencen digital platform ecosystems. https://doi.org/10.1016/j.ijinfomgt.2022.102599

Keywords:Platform, Ecosystem, Digital, Fluidity,Customerexperience

2. Exploiting user experiencefrom online customerreviews for product design. https:// doi.org/10.1016/}.ijinfomgt.2018.12.006

Keywords: Design informaticsUser experience Information modeling and management, Opinion mining, Online review,
Productdesign

3. Simple database marketing tools incustomer analysisand retention. https:// doi.org/10.1016/S02684012(03)000525

Keywords: Databasenarketing , Marketing tools, Customer analysisCredit-card companies



https://doi.org/10.1016/j.ijinfomgt.2022.102599
https://doi.org/10.1016/j.ijinfomgt.2018.12.006
https://doi.org/10.1016/S0268-4012(03)00052-5

kRT?PROTORI ef oRTSUUUBD SdstSs8 TIRPURYPUORRR aURsRt ulthoUr
RU3U0SUTl ARR

N\ \\

RU3USUI

Keyword search Digital marketing

1. Setting the future of digital and social mediamarketing research: Perspectives and researgiropositions.
https:// doi.org/ 10.1016/j.ijinfomgt. 2020.102168

Keywords: Artificial intelligence, Augmented reality marketing, Digital marketing , Ethical issueseWOM Mobile marketing,
Socialmedia marketing

2. Howdigital marketing evolved over time: A bibliometric analysis orScopus database
https ://doi.org/ 10.1016/j.heliyon. 2021.e08603

Keywords: Bibliometric analysis, Digital marketing , 4th industrial revolution , Scopus database

3. Digital content marketing in business markets: Activities, consequences, and contingencies along the custorjeamrney.
https ://doi.org/ 10.1016j.indmarman. 2022.06.006

Keywords: Digital content marketing , Customer centricity, Customer journeys Customer engagementDigital marketing,
Theoriesin-use approach Conceptualization



https://doi.org/10.1016/j.ijinfomgt.2020.102168
https://doi.org/10.1016/j.heliyon.2021.e08603
https://doi.org/10.1016/j.indmarman.2022.06.006

So6stSs8 TIRUTRURIPRRS RSt 0Tsa
Ul t ROUUBTSRAdSRR3 1

o1

Fpe uMTHpyerca gaHHas
nyoaukayus

.

1

T —
R -

Categories/Classification
[T

Funding

s

R tsaonust




kRT P RUTORI pUO3U008 R GURsRt ulthluPlORsR sTITOdP R RURT aU RFARBT8U
RU30SUI ARR st UTTU

N\ \\

U3USUI HRR

A~

PURsRI TOFI R R®

000 RsRITZ? 0sTZ FR 1 fPzZToSul TRT 87

~ ~ ~

ScopusrOUs Tt 000 GURsR U TTTUST U DimefdlorsaipGUsUrt adou aUORsR a0 11

WoS(Master Journal Lis}?0 $Us UUTS Ot ®Wk T U T UBielefeld Academic Search EnginBASEPT Uh®U's Tt
RSITRIa RUQUSRJI[I-HRQOS'[AQ,OU ||S uC]'[tShUHUBOUSUlHRR

Scilitnet?0 URS R Rssf o OUTNI TTdF Zs RR3

~

Consensu®0 Uf t h ® U Ro RU BOBFHBIUHHARRS t RA 8 3

~

RsTUhROURRUT A aUUUg4ZA

Elict?R6T fd9hdouRO 0l thoU?P RU3USUI AHRR,
F RTOSISTtSBU WA ZA



https://mjl.clarivate.com/home
https://app.dimensions.ai/discover/publication
https://www.base-search.net/
https://app.scilit.net/
https://consensus.app/
https://elicit.com/

28

N\ \\ A4 \\ \\

RU3USUI HRR

{ Dimensions . Support | Register | Login

FILTERS FAVORITES ATA S SRANTS ATEN NIC ALS LICY D MENTS { ANALYTICAL VIEWS
43 t ot

» PUBLICATION YEAR ﬁ RESEARCH CATEGORIES
» RESEARCHER Show abstract ~ Sort by: Relevance ~

Title, Author(s), Bibliographic reference - About the metrics
> RESEARCH CATEGORIES L . . L 3503 Business Systems In Context
Distribution of pharmaceuticals - a Norwegian logistic perspective 2506 Marketing

~ PUBLICATION TYPE Jan Grund, Thor-Erik Vartdal 3504 Commercial Services
2000, International Journal of Clinical Pharmacy - Article

35 Commerce, Management, Tourism and Services

N _ . - N . S 3509 Transportation, Logistics and Supply Chains
O Aricle here is a general concern about rising costs of pharmaceutical expences. One political measure is a more efficient distribution q .

system, which can take the form ... more

» SOURCETITLE Peflatlons | 1 | =4 Addto Library P OVERVIEW
DOI: 10.1177/095440621142575%¢ > JOURNAL LIST . _
| )L ] Strategic logistics management: twenty-first century service industries Citations Citations (Mean)
T . ! > OPEN ACCESS 1999, International Journal of Physical Distribution & Logistics Management - Article 1K 24.16
Hpe[bHKC —KOoT C Y (1] (I]HKC —Kona Discusses retailing in the light of new technology. The section is broken down into four topics: Overcoming the hurdles in globa...
H3aTECIIbCTBA MaTEpHAaTa M31aTEIbCTBA more

6

4

[Cilations | 2 | = Add to Library
Abourt Dimensions - Linkedin - Twitter 2

Frivaey polier: reme A Literature Review on the Studies of Internet Retailing Management

© 2023 Digital Science & Research Solutions, Inc. W14 215 2006 217 2018 2019 2020 2021 2022

Zhang Tao, Zhuang Guijun, Huang Yuanyuan
2010, Technology and Investment - Article & Publications (total)

This paper reviewed the studies of Internet retailing management. It found that, in general,... more

[Chations || 5 | | view PDF S Add to Library

{§# RESEARCHERS
Impacts of legistics service quality and energy service of Business to Consumer (B2C) online retailing on
customer loyalty in a circular econom
valty Y H Scott Matthews
Bing Zheng, Hui Wang, Amir-Mohammad Golmohammadi, Alireza Goli Camegie Mellon University, United States
2022, Sustainable Energy Technologies and Assessments - Article Deepak Iyengar
This study examines how to build customer loyalty in the online retailing industry of China. It focuses on whoever does online s Georgia Southem University, United States

more David Bruce Grant

Teilations | 6 | = Add to Library Hanken School of Economics, Finland

A Chris T Hendrickson
Camegie Mellon University, United States
A

The impact of logistics performance on internet retailing: a cross-country analysis Thomas J Goldsby
Hassan F. Gholipour, Amir Eslami Andargoli, Behzad Foroughi, Nader Sheikholeslami Kandelousi University of Tennessee at Knoxville, United States

2022, European J of International Management - Article

Dimensionshttps://app.dimensions.ai/discover/publication



https://app.dimensions.ai/discover/publication
https://sciguide.hse.ru/objects/types/

eFORTSUUU8D SodstSs8

AR ~ N\

Dimensions-{ UFaUTD FRSE]TBLUI SIUaI H

P RTRhO® soﬁiluaj 8131 @l 1
sTta),, T09I1TOWUOMNOI

ﬁ"l RESEARCH CATEGORIES

35 Commerce, Management, Tourism and Services
3503 Business Systems In Context

3506 Marketing

3504 Commercial Services

3509 Transportation, Logistics and Supply Chains

Journal of Business Logistics
Deepaklyengar(Georgia Southern University, United Stajes

Y

F R

iﬁ RESEARCHERS

H Scott Matthews

Camegie Mellon University, United States
Deepak lyengar

Georgia Southern University, United States
David Bruce Grant

Hanken School of Economics, Finland
Chris T Hendrickson

Camegie Mellon University, United States

Thomas J Goldsby
University of Tennessee at Knowville, United States

|H SOURCE TITLES

International Journal of Physical Distribution & Logistics Mana.. 5

Journal of Business Logistics
Marketing Science
Infarmation Systems Research

International Journal of Retail & Distribution Management



https://app.dimensions.ai/discover/publication?search_mode=content&search_text=Logistics%20of%20internet%20retailing&search_type=kws&search_field=text_search&or_facet_publication_type=article&and_facet_source_title=jour.1143345
https://app.dimensions.ai/discover/publication?search_mode=content&search_text=Logistics%20of%20internet%20retailing&search_type=kws&search_field=text_search&or_facet_publication_type=article&and_facet_researcher=ur.011217050021.91

PSRUGSS

ns 8FfORT s Tlinphdshof logistics service quality and energy
service of Business to Consumer (B2C) online retailing on customer
loyalty in a circular economySustainable Energy Technologies and
Assessments52 - August 20221 Dimensions

ROTOI TTHA ZisIR Ut 1 SéiénteDigedl S U d

ns8F RI OI

Publication citations - 6 show all

Using a BEWM-PROMETHEE model for evaluating mobile commerce service quality: A case study

Kai-Chao Yao, Jen-Jen Yang, Huai-Wei Lo, Sheng-Wei Lin, Guan-Hong Li
2023, Research in Transportation Business & Management - Article

=4 Add to Library

Research on the Service Quality of JD Daojia's L ogistics Distribution Based on Kano Model

Yajie Xu, Xinshun Tong
2023, Advances in Artificial Systems for Logistics Engineering Ill - Chapter

=} Add to Library

Publication references - 70 showall

An energy-efficient method of laser remanufacturing process
Xingyu Jiang, Zhigiang Tian, Weijun Liu, Guangdong Tian, Yun Gao, Fei Xing, Yingqi Suo, Boxue Sang
2022, Sustainable Energy Technologies and Assessments - Article

“Gitations < 17 | =4 Add to Library

Intelligent selection of delivery parties for fresh agricultural product based on third-party logistics in smart city
Heng Wang, Wei Li, Menghan Li, Xianyi Yang, Zhenfeng Wang, Zhenzhen Zhao, Liang Wang
2022, Sustainable Energy Technologies and Assessments - Article

“Citations | 2 | =4 Add to Library

Supply chain disruption during the COVID-19 pandemic: Recognizing potential disruption management strategies
Javid Moosavi, Amir M Fathollahi-Fard, Maxim A Dulebenets
2022, International Journal of Disaster Risk Reduction - Article

“Gitations | 107 | [Altmerric 156 . View PDF = Add to Library



https://app.dimensions.ai/details/publication/pub.1148493618?search_mode=content&search_text=Logistics%20of%20internet%20retailing&search_type=kws&search_field=text_search&or_facet_publication_type=article
https://www.sciencedirect.com/science/article/pii/S221313882200385X?via%3Dihub

Dimansions

Publication citations - 6 showall

n T1 Tnhactsof
logistics service
quality and energy
service of Business tc
Consumer (RC)
online retailing on
customer loyalty in a
circular economy
HRTRSt68T $ 4

Using a BBWM-PROMETHEE model for evaluating mobile commerce service quality: A case study of food
Kai-Chao Yao, Jen-Jen Yang, Huai-Wei Lo, Sheng-Wei Lin, Guan-Heng Li
2023, Research in Transportation Business & Management - Article

= Add to Library

Research on the Service Quality of JD Daojia’s Logistics Distribution Based on Kano Model
Yajie Xu, Xinshun Tong
2023, Advances in Artificial Systems for Legistics Engineering 11l - Chapter

=4 Add to Library

Laminating STRATH block chain technology- SWOT architectures to endure business strategy between dig
for sustainability

Atul Kumar Sahu, Nitin Kumar Sahu, Ancop Kumar Sahu

2023, Journal of Cleaner Production - Article

[Cibations |« 2 | =4 Add to Library

Mapping the big data analytics in sharing economy: A bibliometric literature review
Yuxue Yang, Xiang Su, Shuangliang Yao, Chen Tao
2022, Frontiers in Environmental Science - Article

| Alumetric 1 o View PDF =4 Add to Library

Optimal Energy-Saving in Smart Energy Hub Considering Demand Management
Ngakan Ketut Acwin Dwijendra, Oriza Candra, Ihsan Ali Mubarak, Hassan Taher Braiber, Muneam Hussein Ali, Iskandar Muda, R. Siv

2022, Envirenmental and Climate Technologies - Article

A View PDF =4 Add to Library

An Economic and Environmental Optimization Model in a Micro Grid with Demand Response
Dariush Rashidi Zadeh, Ghasem Derakhshan, Seyed Mehdi Hakimi, Babak Abdi
2022, Envirenmental and Climate Technologies - Article

[Citations < 4 | & View PDF = Add to Library

A 4

uauorv

ScienceDirect

NTI TZa HRARSS
of logistics service quality
and energy service of
Business to Consumer (&)
online retailing on customer

loyalty in a circulareconomy
4S1 6| .

N\ \\ A4 \\ \\

Ul HRR

U3US

Cited by (4)

Using a BBWM-PROMETHEE model for evaluating mobile commerce service
quality: A case study of food delivery platform

2023, Research in Transportation Business and Manaogement

Show abstract s

Laminating STRATH block chain technology- SWOT architectures to endure
business strategy between digital transformation, firms and supply chains
capabilities for sustainability

2023, Journal of Cleaner Production

Citation Excerpt
...0rganizations must have their own performance measurement (PM) system to assess and
evaluate the influence of embedded variables related to their resource utilization (Elibal and

The technology driven design, which can facilitate decision making in terms of number of

al., 2020a; Lotfi et al., 2022)....

Show abstract

Optimal Energy-Saving in Smart Energy Hub Considering Demand
Management A

2022, Environmental and Climate Technologies

An Economic and Environmental Optimization Model in a Micro Grid with
Demand Response 7

2022, Environmental and Climate Technologies

Ozceylan, 2022; Goli and Mohammadi, 2022). The outcome of which would contribute to strategic
management and support in attaining objectives (Goll and Mohammadi, 2022; Zheng et al., 2022).

customers, location, resources, capacity, collaboration, products flow, and inventory management is

fundamentally beneficial to optimize the entire activities of the organizations (Babaee Tirkolaee et


https://app.dimensions.ai/discover/publication?or_subset_publication_citations=pub.1148493618
https://www.sciencedirect.com/science/article/pii/S221313882200385X?via%3Dihub#section-cited-by

32

30SUI HRR

Coterss Tots availabie at S
Sustainable Energy Technologies and Assessments

journal hamepage: v

m
Impacts of logistics service quality and energy service of Business to s
Consumer (B2C) online retailing on customer loyalty in a circular economy

Bing Zheng *, Hui Wang ", Amir-Mohammad Golmohammadi *, Alireza Goli

* Sl of s son, Zoirg ey, Hangohas SHOIE, China
et o Engining, Ark L Tun
© Departmt o Indiral Egiasring and Foure Foauy of Exginaring Unbarsiy of fom, Lfoben, Iran

ARTICLE INFO ABSTRACT

Publication references - 70 ; e e S e o
show all = i o el oy o i k0 e om0 . ey

s e e e ) -
bt s et e o it e e e

An energy-efﬂcwent method of laser remanufacturmg process ' five dimessions as ancecedent variables, ihe sty has developed and tested a consumer-dsiven model of con.

sumes loyaly 10 the BIC Injeret reialing systems, inchadeg five dimensions of lagisties service qualiy and

eneegy efficiency and the tw core concepts of relarinship quality mamely smisfacrcn and st The ariginal
Xingyu Jiang, Zhigiang Tian, Weijun Liu, Guangdong Tian, Yun Gao, Fei Xing, Yinggi Suo, Boxue Song m’ﬁu"m«m’hs:nm e o, e Wl e e g e e proi

2022, Sustainable Energy Technologies and Assessments - Article Publication citations 6

TGitations |1 17 | =4 Add to Library fimduction i
Due 19 Exnited resouros, there ace Hnkitations in the traditional AS thown 10 Fig. 1, thece is a upteod i the Hig Data market, Publication citations - 6 =

ineas eccceic developencot model 5] Thisfact highighis bl mare  Therbace, whatwill b s hey elerent i business i e flure i 1o s Show all

tention bt been s e Wi by ; ity On .

Intelligent selection of delivery parties for fresh agricultural product based on third-party logistics in smart city et oo 12 Wgh ety commatng b, i 13 o, 2 s iy changed the baoes of ke bentsol Ouie
teel, eletricty, nd logisies, which are f great ignlicance 1o the  thopyiog 8 ioeresticgly (avoeed by erchiate 4o conmumars(19L. i ,

Heng Wang, Wei Li, Menghan Li, Xianyi Yang, Zhenfeng Wang, Zhenzhen Zhao, Liang Wang " deepment| 25 Reomsis g : :": g e v @LN e bk Using a BBWM-PROMETHEE model for evaluating mobile commerce service quality: A case study of food delivery platform
gty o eecesy Cmiiageicn 4 ractar caalicg acrom 4 ac cotegeries worlduide

2022, Sustainable Energy Technologies and Assessments - Article ond e, which }“im:\:ﬁi;".ﬁﬂ;:ﬂ:"ﬂ S Kai-Chao Yao, Jen-Jen Yang, Huai-Wei Lo, Sheng-Wei Lin, Guan-Hong Li

. e o i e e i s e o e et oF o 3 compet o ) .
titations [ 2 | =4 Add ta Library o s Syt wes 3 he Aok w10 ik a0, By eskencio e ik eerey iy 2023, Research in Transportation Business & Management - Article

netuorks and caleultesoia beior 1] An. excelet big ot pro. i cn nflence utomers retention aod oyt ) Atcord
cessing platform can bring a lot of convenience for the duily lives of  ing to Meidute Kavalinuskiene et al the effective cronomic =; Add fo Library
invidassad geovide suppon for corporae deiion kg5l A develapment o countey and the iceesof néustrial s sommercial

i dnia patorm, can anayse customer prferences snd. cusorser s e a0t poaie il logiic erice ha erst added
| i I ic: I ial di I 1 o 1o lake i clions for custamer ekntaton, iysi of Vsl for usresse, e cnsure the cxpedicncy of produsts time s
Supply chain disruption during the COVID-19 pandemic: Recognizing potential disruption management strategies e T et
Javid Moosavi, Amir M Fathollahi-Fard, Maxim A Dulebenets Research on the Service Quality of JD Daojia’s Logistics Distribution Based on Kano Model

 Goraponaiog star

2022, International Journal of Disaster Risk Reduction - Article Emal adirecs = (B. Zoeng). YYajie Xu, Xinshun Tong
2023, Advances in Artificial Systems for Logistics Engineering Il - Chapter

Peliations |/ 107 | [ Atinetric | 135 View PDF =, Add to Library oo 21 ey 3003, B b 20y 225 A 2 ey 072
13.1384/0 2002 Publiched by Elevier Lid

=4 Add fo Library

1974 Gittions |/ 62k | 1986 2022

o=t g 3



https://app.dimensions.ai/discover/publication?or_subset_publication_citations=pub.1148493618

Bielefeld AcademicSearchEngine
(BASEPTUhRI  OUs Tt Gl
RU3USUI HRR

ns8F RI U Digitsl Marke@hé and
its Importance in Various Fieldd

Ot S U Inferdational Journal of Trend in
Scientific Research and Development

~

R

-

~
W | | | W l '

Entire Document

digital marketing

Verbatim search @ Additional word forms Multi-lingual search
[®] Boost open access documents

0] Fs_gtam my current filters
AN

tl
4,265 hits in 321,426,982 documents

1. Digital Marketing and its Importance in Various Fields ...

Author:

Description:

Publisher, Year:
Document Type:

Content Provider:

Citations
Cited by

More Versions

Girish Rao [claim] ; Dr. Deepanshu Agarwal [claim]

This paper deals with the concept of digital marketing and its importance in various fields. Digital marketing allows small
businesses to compete with a much smaller advertising budget. At the point when overseen viably, it gives them laser...

Zenodo, 2019
article-journal ; Journal article ; ScholarlyArticle ; Text ; [Article contribution ; Text]

DataCite Metadata Store (TIB Hannover)
DaraCite Metadara Store (German National Library of Science and Technology) €

Detail View | Email this | Add to Faverites | In Google Scholar | Export Record

2. Digital Marketing and its Importance in Various Fields ...

Author:

Description:

Publisher, Year:
Document Type:

Content Provider:

Citations

Bielefeld Academic Search Engi@XSEhttps://www.base -search.net

Girish Rao [claim] ; Dr. Deepanshu Agarwal [claim]

This paper deals with the concept of digital marketing and its importance in various fields. Digital marketing allows small
businesses to comperte with a much smaller advertising budget. At the point when overseen viably, it gives them laser...

Zenodo, 2019
article-journal ; Journal article ; ScholarlyArticle ; Text ; [Article contribution ; Text]

DataCite Metadata Store (TIB Hannover)
DataCite Metadata Store (German National Library of Science and Technology) (i ]

Sort Your Results

Relavance

Subject: Marketing

Document Type: Article contribution

Refine Search Result

Author

Subject

Dewey Decimal Classification (DDC)
Year of Publication

Content Provider

Language

Document Type

Access

Terms of Re-use



https://zenodo.org/record/3591785#.ZBHZ5HZByUk
https://www.base-search.net/

ut80 S0st Ss8 , s R1 , 34

N\ \\ 7

RU3USUI HRR

Refine Search Results: 4,030 (searched for: (title:(digital marketing) OR abstract:(digital marketing)))

Scilitnet?0d URs R R o0 [T T Z5SRR3

S T\|\ T 6 ‘r-‘ Search within results. .. Page 1 | of81 » | AriclesperPage50 W | byRelevance W°
Hl bl bl

From To

An Overview of Digital Marketing
FTEPIM open 8.\:_‘0 ss

Roshani Atar, B.T. Jadhav, J. A. Wagh

Open A
pen Access Fublished: & December 2021 by Elsevier BY

Preprints Joumnal: Ssrn Elecironic Journal Publisher Website
Full-Text available Ssm Electronic Journal; https://doi.org/10.2139/55m.3930954

h S 8 F I’\Q T n \Manaana\] D-icm% Showi'hide abstract FulText
’ . . . o ; b Authors Google Scholar
Transformation in Marketing: "Fusion of b Tymes
Traditional Marketinq and DlCHta.I b Languages Digital Business Ecosystems & Marketing N
M arl k e tl | |® g $ Iaahda\ﬁan in » Publication year Priya Fremi, Keyoor Purani SN 8'1[:0 =

Published: 1 January 2020

International Transactions on Artificial » Countries Joumal: RePEc Publisher website
Intelligence (italic) b Publishers Showhide absiract

» Source Title
b Article Status Current Trends in Digital Marketing a
Frepint qpey ACCESS

Published: 18 April 2022 by Elsevier BV
Journal: Ssrn Electronic Journal

Ssrn Electronic Journal; hitps:f/doi.org/10.2139/ssmm. 4086223 Fublisher Wehsite
Show/hide abstract Full-Text

Google Scholar

» Institutes

Refine results

Google Scholar

New Search

Scilit.nethttps://www.scilit.net/



https://journal.pandawan.id/italic/article/view/86
https://www.scilit.net/

Effective online or offline shopping

AN\

i B mecTax, rge pMTeﬁnep MMeeT CUITbHOE NPUCYTCTBUE, OTKPbITHE 0¢ﬂaﬁH'Mara3HHa CBA3aHO CO CHUXEHUNEM OHJ'IaIFIH'I'IpO,EI,a)K n

NMoOWCKa; 0QHaKo TaMm, roe pI/ITeIZJ'IEp HE MEeEeT CUITbHOrc NPUCYTCTBUA, OTKPbITHE oq:naﬁH—Marasta CBA3aHO C yBENM4YeHnem
OHJ'IaI::IH'I'IpOJ:I,a)K W NOUCKa.

Can Offline Stores Drive Online Sales?

< - A A . . 99 Highly Cited @
ns 8f RY T luTADffline Stores

Drive Online Sale8l Ot S u Uaduroal of (@) #. studySnapshot
Marketing Research

;/] Save 55 Cite

- %
'Eﬂ Population n/a s
: Substitution and complementarity between online and offline
.&): Sample size n/a . e
2 2 retail channels, new customer acquisition and sales.

Outcomes

@ Methods Observational study using retail data analysis

Offline stores can thus be an effective and appealing way for retailers to mitigate the negative impact of online
shopping related to product returns.

When Offline Stores Reduce Online Returns

&% Observational Study @

\:/ ¢, Study Snapshot [] save 99 cite

oy

Consensugttps://consensus.apg



https://journals.sagepub.com/doi/10.1509/jmr.14.0518
https://consensus.app/

~ Y

R lo
Y

6 RSt

0 RRUT s

AAMERICAN pnxnma

Impact Factor: 6.1 / 5-Year Impact Factor: 8.4

ﬂ Available access Research article First publi

Can Offline Stores Drive Online Sales?

Kitty Wang 2 and Avi Goldfarb 5 View all authors and af

KITTY WANG and AVI GOLDFARB*

The authors usa evidence from store openings by a bricks-and-clicks

retailer o

subsitution across channels and complementariy In demand. I piaces

rels. The evidence supports ihy i 9

JOURNAL HOMEPAGE SUBMIT PAPER

whera tha retaller has a strong presence, the opaning of an offline store is
associated with a decrease in online sales and search; however, in places
where the retailer does not have a strong presence, the opening of an
offline store is assaciated with an Increase in online sales and search. The
evidence suggesis that whereas anline and offline channels may be
substitutes in dstribution, ey icatior
Specifically, the type of marketing communication :!nwng wmplamemamy
seems 1o be information about the existence of the brand. For example, the
aumnrs observe a large increase in new customer acquisition and sa\gs and
vd other s, itis the.
pracence of tha store, aiher thah informalion ahout the atibules of the

Volume 54, Issue 5 https://doi.org/10.1509/jmr.14.05

Contents @ PDF/ ePub L Cite articl etrics and citations EEH Figures and tables

ns 8F RI
Drive Online Sales?

U Can Qﬂ’li‘heTSE\)nés
Ot S Jdodrrialoof

Marketing Research

Abstract

The authors use evidence from store openings by
substitution and complementarity between online|
coexistence of substitution across channels and ¢

has a strong presence, the opening of an offline st
search; however, in places where the retailer does|
store is associated with an increase in online sales|
and offline channels may be substitutes in distriby
communications. Specifically, the type of marketin)
information about the existence of the brand. For
customer acquisition and sales, and little differeng
itis the presence of the store, rather than informa
drives complementarity.

products in the store, tha drives complementarity.

Keywords: channels/distribution, integraled marketing, online/offline, in-
formative adventising

Online Suppiement: hitp://dx.doi.org/10.1509/mr.14.0518

Can Offline Stores Drive Online Sales?

An increasing fraction of consumers shop both online
and offline. Marketing practitioners elaim that “multichannel
marketing is & perfict starm of synergies” (Beck 2013), and finms
believe that online and offline channels complement each ofher:
The online channel is ot an shemative to the offline
dsantuion chanal, bt s copliaiiey. Even s caling
buying

are substitutes (¢.g., Brynjolfsson, Hu, and Rahman 2000; Choi
and Bell 2011: Forrman. Ghose, and Goldfarb 209: Sinai and
Waldfogel 2004). with the degree of consumer substitution
depending on local demographic characieristics, product
type. and proximity to physical store locations.!

One possibility is that the practitioners are wrong. They
misintcrpret demand shocks that hit both online and offine
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2017 149 citations DOl &

Article

When Offline Stores Reduce Online Returns
Chistian F Hirche, Tammo H. A. Bjmolt ) and Masrten). Gijsenberg * When Offline Stores Reduce Online Returns Increased offline channel presence reduces online returns, depending on the

Universyof Groein B & B, Depren ey C. Hirche +2 product’s risk profile, without significantly lowering online sales.

PO. B 800, 9700 AV i (THAE)
* Correspondence: m. ma...wum 31503638209

Sustainability
Abstract: Amon the dark sides of contemporary multi-channel retailng are the vast amounts of

product returms, especially in the online channel. High product returns not only put pressure on the
retailers’ profitability, but also come at high societal and environmental costs. A central question 2022 7 citations DOl &
then is hannel retailers can us tohelp reduce product returns in

the anline channel without Rarming anline saes. n an empirical tudy, we addres this s using
data from a large Dutch shoe retailee. We develop a novel spatial model

of prowioiate zetail stores on custoshes behavios, foe spatial and
customer heterofneity. Results demansirate that sn incressed offline channel presence indesd

s i et depenin o he prodocts kol it siscanykverng e Offline retailers expanding online to compete with manufacturers: Strategies and channel A retailer's online expansion cannibalizes offline sales, but increases the

sl Offine e, con s e n fective and o it the e .
impac o e shoppin, rlled o prodict s, retailer's overall sales.

behavior; online : spatial regression models

1 Introduction 2018 18 citations DOl &
heshfar 1.1. Onmichanne Retailing and Product Returns
In rcent yeurs, the el indusiny has undesgone s profound trnsformation. Difven
by customers, who have been expanding to the Internet.
For the traditional offline retail glanrl\jl | Mart, e-commerce has become a strategic pillar,

and of once lers HaM d Zara are now among

e most-visted Fashion o.commerce sites 1], Ths trend 1 sinionced by the recent Does Online Information Drive Offline Revenues? Only for Specific Products and Consumer Offline retailers should use specific online activities to target specific product
COVID-19 pandemic, with, for example, Inditex (Zara, among others) announcing the .
closure of 1200 physical stores worldwide in favor of its online retsiling sctivities [3]. Seg ments! categones and customer segments.
However, while providing our d their citizens with an h
online retailing also has a dark side. A large proportion of the products ordered nnhna
are returned to the retailer, with return rates reported to vary betuween 10% and 50% Koen Pauwels +3
average [+-6], representing up to USD 761 billion in lost sales in the USA alone [6], whlch
more than doubled from USD 350 billion in 2017 [7].

Ome option for retailers when deciding what to do with the returned products, is 2011 185 citations DOI &
to salvage them through liquidators, thus recavering only a low percentage {10-20% on
average [8)of the actual value. However, a shocking num'ber of these pmdum are simply
disposed of as waste, even when not she y e lud
Nike allegedly destroying intact sports gear [9], and Amazon destroying a wide range
of returned products [10]. While a clear financial burden to the retailers, the societal and . . - . . . . . Py . N .
envirormental costs of such disposal may be even higher, both n terms of sasted resouces From clicks to bricks: The impact of product launches in offline stores for digital retailers Offline product launches are synergistic with online and mobile purchases.

to produsce the product, and of the returned product that has become waste which needs to

ies are put in place to reduce the amount of returned products Yan liang +3
(including, for example, adding zoom features and online customer reviews by online
retailers; see e.5., [11]), retailers only partly succeed in doing so. Interestingly, a trend

emerges in which former online-anly retailers have embraced an omni-channel strategy 2020 4 citations DOl &

bility 2023, 14, 7829, hitps// doi.aeg. 103390/ ul4137639 https:/ forvwvemdpi.com journsl/sustsinability
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21360828

hitp i countrygarden.com.cn

534 245 304,002

Subdivider/developer

] Executives

Executives:

Employees All
Locations:

Employees At
(Country Garden
Holdings Company
Limited):

Top of Page
=] Industry

Link to articles using
NAICS Codes:

SIC Codes:

Ming, Joseph Lai - Director

Jie Luo - Reprezentative

Lai Him, Abraham Shek - Director
Wui Tung Tong - Director

Huiyan Yang - Director

Zhicheng Yang - Direclor

Kwaok Keung Yeung - Director

40 (Modeled)

(Estimated)

237210 Subdividing real estate

551112 Public utility holding companies

236116 Residential construction, multifamily, general contractors
236220 Warehouse, industrial, construction

523940

531210 Selling real estate for others (i.e., agents, brokers)

67199801 INVESTMENT HOLDING COMPANIES, EXCEPT BANKS
15220000 RESIDENTIAL CONSTRUCTION, NEC

15420000 NONRESIDENTIAL CONSTRUCTION, NEC

679993905 REAL ESTATE INVESTORS, EXCEPT PROPERTY OPERATORS
65310000 REAL ESTATE AGENTS AND MANAGERS

65520000 SUBDIVIDERS AND DEVELOPERS, NEC
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Search Results: 1 - 100 of 195

1. Country Garden to Issue $34 Million of Shares to Pay Loans.
e — Bioomberg.com. 8/29/2023, pN.PAG-N.PAG. 1p
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Periodical Search Results: 1 - 24 of 24
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1. Country Garden looking to delay debt redemption.
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China Econamic Review com. 8/21/2023, p4-4_1p
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Biloomberg.com.

2. Sunac shares dive after trade resumption.
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China Economic Review.com. 4142023, p1-1.1p
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3. Evergrande releases new timeline for restructuring.
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[l E__i American Financial Group Inc. SWOT Analysis
Bibliographic Records: 03/31/2023 To Present
Full Text: 03/31/2023 To Present

" PDF Full Text
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American Financial Group Inc j, -
SWOT Analysis (NG A (S

SWOT ANALYSIS

American Financial Group Inc (AFG) is a holding company, which focuses on specialty property and
casualty insurance operations. Broad product portfolio, combined ratio of Property and Casualty
Insurance segment and cost efficiency are the major strengths of the company, even as its limited scale f
operations remains an area for concern. Growing general insurance segment, growing economy in the
US and acquisition of Verikai could provide ample growth opportunities for the company. However,
intense competition, changing regulations and interest rate fluctuations may affect the company's
business performance.

Strength Weakness

Combined Ratio: Property and Casualty Insurance Limited Scale of Operations
Cash Position
Broad Product Portfolio

Ppportunity Threat

American Financial Group SWOT Analysis
Bibliographic Records: 09/01/2007 To Present
Full Text: 09/01/2007 To Present

T POF Full Text

Short-Term Economic Outlook: The US MNatural Calamities
Acquisition of Verikai Intense Competition
Growing General Insurance Segment in the US Fluctuations in Interest Rates
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TekcToELIA 3anpoc: Hata nyBnukaymn:

H = o
‘a’ pUbIIC.rU Cnpoc Ha HoyTOykW 3nsaopano [ 3a Tekywyio Hegeno
>

MEANANOHCK M aHaNU3

[aTa zarpyaku:

OneKTPOHHbIN apxuB n 6a3a o cew aaran
naHHblx CM“ nnﬂ pasB"T“H @ BIHS‘J'IIT(-).TEKL‘I (O WcTounmnen
6“3Heca [l coidenums ece

[ LlenTpancHuie nevatheie CMIKA
[ LlenTpancHuie nHdhopmareHTcTEa
YueT MopdionoruM MOOCEETES CNELCUMEDNOE 9 Az aanpocoe M OumeTuTs ¥ PeryoHankHsie nevarHsie CMM
[l PervoHansHele MHGOpMareHTCTEa
Mpecca OMLINE
WMHTepHeT-pecypcel
WuTepHeT CMIK
WuTepHeT Government

apybewHeie CMA

OBbexTHEIR 3anpoc:

2018
CneycuMeonsl Q Katanor M OuMcTHTE m
Migr

News bias

Pub|iC ru (@ 3arpyauTs 3anpoc (* CoxXpaHWTb KaK M OuncTuTe BLE
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JokyMeHTOE: BCero 7, oThunsTp HEMPOYMT: 5, oTMew.: 1. VICTOMHMKOE: 5.

anenpouwn oTMEY. Taﬁnnuam i

Cwcrema obHoenserca [ m

Poccuicki poitor TG LitE ENepELIe 33 A0NT0E BPEMS NOKASHEAET NpUsHaky oxuanerns. Mpusen [ guaan] nonssyorea Poccuiickan rasera

Mo aaHHbIM "ABMTO", B TPETLEM KEapTane 2023 roga ofwme nponaky [IENALD LR ELIPOCTH Ha 16%, NPHYEM HOBLIE MOAENH NOKYNANH NOYTH Ha 60% Mocksa 05.10.2023
Oner Kanparos

Poccuickmii peiHok ENEpELIe 33 AONTOE BPSMA NOKASLEAST npuskakn oamenerus. Mpuuew (RTINS nonssyoTea Poccuiickas rasera
Mo AaHHbIM "ABMTO", B TPETLEM KBapTane 2023 rona ofwme nponakw [0 LI SLPOCTM Ha 16%, NpWYEM HOBLIE MOJEMN NOKYNANM NOYTH Ha 60% Mocksa 05102023
Oner KanpaHos

PHIHOK 3NekTPoHMKM Brilen Ha nokazaTteny 2021 roga. "Poccuitckas razeta”. 5 oktadpa 2023 & o

Poccuitcknii peikok BNEpSkie 33 JONTDE EPEMA NOFAILIEAET NPHIHAKKM CMENerns. Mpuuen [T Taaarn] nonssyoTea Advis.ru

Mo gaHHEIM "ABMTS", & TRETEEM KEapTane 2023 rofa oflyme nponax [ENALDLRNE EEPOCTK Ha 16%, MDHYEM HOBEIE MOAENK NORYNANM NOYTH Ha 60% Cankt-NeTepBypr
€ ouerxoit Tperaa comacHs: & "M Buaeo " Mo ganksm peTeinepa, DY +a EETEIDTN] A0CTHT MAKCHMYME B TeRyLLEM 05.10.2023 10-07

Mpogaxu EGWEGTE e Pocouy esipocni u oborkany nokazatenn 2021 roga |

Npoganm seipocnu 8 1l ksaprane 2023 ¢ Ha 16% A0 CPABHEHMID. CNews.ru
Mpoaasm sbipocnu B Il keapTans 2023 © Ha 16% N0 CPABHEHWID. Mocksa 05102023 14:05

Kawait eTopoit MK u kaxasit veteeprsit [IMG 0 NpoAakTca Gez onepaunonHsx cucten "
.MET Hasaa BeccHeTeMHBIS NokyNKM Kakawii sTopoi MK W kawaei veteeptoii (ST npoaaoTes Ge5 onepauMoHHLBX cucTem. Monb3oBaten EHOBE CTANM NOKYNaTh Vedomosti.ru
NUPATCKME BEPCHM. Mockea 03.10.2023 01:.08
AHHa YCTHHOBa

B Poccun pactyT npopanm MK «nog nupatckyio Windowss. Ho v y poccwiiciux Linux He ece noteparo [ =
.53 BOCEMb MecALEE 2023 1. Buipocny i cocTashnm 24% no (TG Le] # 52% no K. BeirogHocTs nMparckux sepowit Windows cnocofetsyeT pocty [ENRaeY .. Zoom cnews ru
Tona Ges npe/ycTaHoENEHHOR OC Ha POCCHAGKOM PhHKE C SHBApR N0 aBrycT Mockea 03.10.2023 13:52

T PEBLICHNH 3TH SHIHEHUA, COOBILIMAM USIHHED KX NPEACTABHTEN. «CHTHMMHK: nponan TSRS e Npe/IycTaHoENEHHoI OC 47 1%, NepCoHanbHbE KOMMLITENSE -
79.5%. B «MeramapreTe:

B Poccun pactyT npopanm MK «nog nupatckyio Windowse. Ho v y poccuiiciix Linux He sce notepAto [ =
P u bllC_ ru .33 BOCEMB MECALEE 2023 T BEIpOCIM K cocTashmm 24% no (TG Ee ¥ 52% no MK, BeirogHocTs nMpatckyx sepowit Windows cnocoBetayeT pocty [ETHReY . CNews.ru
Tona Ges npe;yCTaHORNEHHORA OC Ha POCCHACKOM DEHKE C AHEADA N0 ABryCT Mockea 03102023 1352

T MPEELICHNM 5TH SHAYEHUA, CODBIMNM WSIAHWE WX NPEACTABKTENA. «CuTumMHKs npoaan [TETLIDLINE 06 MpeaycTaHOBNekHoR O 4713, NEPCOHANBLHBE KOMTbIITEDOE -
79.5%. B «Meramapketes...

BN M e w % o]

KpIHITE pazuETEa

nasurauuA no xuran: | ([l | < | A |
3aronosox, Cucmena ooHog1aemca

Jara nyGnnkaumm 05.10.2023
WeTouHuE: Poceuiickas raseta
MecTo naganua Moackea

OBLepocCHIiCKMiT BBINYCK

COBbITHA M KOMMEHTAPUI

TEHAEHUMA

PbIHOK 3/1EKTPOHMKM EbIWSN HA NOKazaTenk 2021 roga

Poceuiickmi poirox [NLLD GULs] Brepesie 3a A0/roe Bpests NoKassieaeT npuaHakk oxvenesna. Mpriem [ ooaa
NOAB3YITCA BCE KATETOPHM - OT NOASPHAHHOA TexHuki 40 npamiancHoix [LLD L Apple. JKCNepTEl NoAaraT, 4o
CBIrpa/ia po/ls COBOKYMHOCTE MPMHMH, B TOM SHCAE POCT AOX0ACE HACEAEHHA.

Mo AaHHbIM “ABMTO", B TPeThbem KeapTane 2023 roaa obume npoaakm EbIPOCAN HA 16%, NPHYEM HOBbIE
MOAENH NOKYMasM ModTH Ha 60% Yawe, Yem B npownom rogy. Npoaamu B/y yeTpoficTe eoipocau Ha 11%. Cambie
nomyAApHbie BpeHabl y pOccHaH - Apple, ASUS, Lenovo, Xiaomi. Mpu 3Tom Apple cTank Yawe nokynate Ha 30% 3a roa.
"PBIHOK CTA0MAN3MPOBANCA. TaK, BO BTODHHHOM CEMMEHTE Mbl HaBMAaeM CHUMEHHE LEH Ha BCe OCHOBHbIE GpeHabl,
Hanpumep, Ha Lenovo, HP 1 Asus LeHbl CHM3MAMCE B Npegenax 3-5%, Ha HONOR - Ha 14%", - roeopuT MNasen Komapoe,
PYKOBOAWTENb KATEOPHIt "BbITOBAA TEXHMKA M 3MEKTPOHMKA" B "ABMTO". C OLEHKOIT TPEHAa COrNacHbl B “M.Braso-

". Mo AaHHbin peTeiinepa, [Eluag Ha NI LR] AOCTHT MaKCHMYME B TEKYLLEM FOAY M OKAZANCA NONTH Ha
20% Bbllle NOKa3aTeneil NpoWAoTo roja, a Takke NpeBbiCHA NOYTH Ha 5% pesynbTaTsl NaHAemuitHoro 2021 roga. "B
3TOM rOAY Mbl BMAMA NOCTENEHHOE BOCCTAHDBAEHHE NOKynarenbckoit aktueHocTH & [T LI HEed, MK KOTOPO#i
NPUWSACA Ha TPETHH KBApTan, KOrAa NPOAAKH B HAWMX CETAX NPEB30IWAM Aake NOKA3ATENM BbicoKol Gaskl 2021
roja’, - oTMedaeT meHeAHep JgenapTameHTa "HomnbioTepsl H nnaHweTsl” Mpynnel “.Brgeo- " Anekcanap
ADOHHH.

Mo ero ouexke, BAArojapA NOKYNATENLCKON aKTMBHOCTHM B TPETbEM KBAPTae HAaTeropHA BEPHYMACk K NONOKHHTENBHOR
JAWHAMHKE M0 OTHOLEHHID K 2022 roaly. TONbKO B Miene - ceHTADpe pocckaHe nprobpenn npusepro 900 Toic.

IO L0, 4T0 COCTABAAST NOPAAKA 40% 0T rOA0EOTO 0bema MPOAak B TEKYLLEM roAy M NPEEsilEeT NOKasaTeH
HIOAA - ceHTADPR 2022 roga Sonee yem Ha 20%. B AeHeMHOM BbiDameHUM NPoganH 3a 9 MecAleB oKa3anuch
COMOCTABMMBI C PR3YNbTATaMH AHBAPA - CEHTABPA NPOWAOTO Foa M COCTABMAM NPUMEPHD 140 mApa py6.

OnpowetHsie "PT™ skcnepTsl yeepens: pocT (L nae Ha [ a0l 4 NPoHyi0 2NexTpoHKKy ofycioenen Bonee
YHARMEHTAABHBIMM PHHMHAMH, Y8t CE20H NOATOTOBKM K HA4a/y HOEOTO y4eBHOro roga.

"Back-to-school - camo coboii. Ewe chirpanc ponk yrpenaeHme kypca gonnapa CLUIA no oTHOWEHMID K pyDAI0 1 CyxM o
NOHMMEHIM NOpOra BecnolAMHHOrO BE023 TOBApOE ¢ 1000 Ao 200 eBpo”,- CHMTAET rNaBHblil peaakTop Ferra.ru
EereHiil XapuToHoe. PocT [E N0 HAST NPSHMYLUECTESHHO B PErioHax, OBPALIAST EHUMAHNE BEAYIWMA aHANMTHK
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