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JNeKTPOHHbIe pecypchbl
onénunorexkn

Marucrepckasa nporpamma «MapKeTUHr: uu¢ppoBble TEXHONOrNN N MapKeTUHIOBble
KOMMYHUKaLumn»

Be6unap




@ Bu6nunoreka dneKTPOHHbIE pecypcbl 6uGNNoTEKN Mopaenb nouckoBoi 3agaumn

Mopaenb nonckosBom sagaumn

1. KOHTeKcT npo6nembi (the problem context) Ecnn cne““(l)“qﬂocﬂ, uenn
cneundununocTb uenn (goal specifity) HU3KaA, AJINTeNbHOCTDb
AnuTensHoCTb (timeliness) NouncKa BbiCOKas, a o6bem
o6bem pesynbrarta (volume of the answer) pe3syiyibTaTa 6onbLionN y TO

. mpouecc noucka (the search process) TaKol KOHTEKCT NnpoGnembl
XapaKTepeH gna
ncanenoBaTeNbCcKkoro
NMOoOMNCKa

G. Marchionini. Information seeking in electronic environments. Cambridge University
Press, 1997, 240 p.




Bu6nunoreka dneKTPOHHbIE pecypcbl 6uGNNoTEKN Bupabl nonckosoro nosegeHus
y4eHoro

Buabl noncKkoBOro nosefeHunA y4yeHoro

Hauano uccnepoBaums (starting) Pa3j'||/|l-||l|5| B NMONCKOBOM
aHanus ccbinok (chaining) nosegeHun yqu biX
npocmorp (browsing) pa3HbIX cneynanbHoOCTeN

andpepenumnposanue (differentiating) HecCyLlleCTBeHHbI
MOHUTOPMHTI (monitoring)

nsBneveHmne (extracting)

Bepuduxaums (verifying)

OKOHuYaHMne uccnegosaHus (ending)

D. Ellis, D. Cox, and K. Hall. A comparison of the information seeking pattdrmesearchersn the physical and
social sciences. Journal of documentation, vol. 49, no1993 pp. 356-369. https://doi.org/10.1108/eb026919



https://www.emerald.com/insight/content/doi/10.1108/eb026919/full/html

@ Bu6nunoreka dneKTPOHHbIE pecypcbl 6ubnnoTekn Tunbl Hay4YHbIX NyGNAMKaLMi

Tunbl Hay4YHbIX NYyGAMKaLUN

CTaTby B HaAY4YHbIX }KYPHanax v Apyrux cepnanbHbIX
n3gaHusax (Tpyabl Hay4HbIX 06 eCcTB, UHCTUTYTOB M T.A.) T TR

MoHorpa¢um n c6opHnkn craren

Te3ncbl AoKNafo0B N MaTepuanbl KOHpepeHLN wlv Jr

Ancceprayun peLieH3npyeMele HE peLeH3npyeMEle

OTuYéThbI

CTaTbA B
CTaTLA B foknan Ha
W3 npuBefeHHOro CN1cKa yMeCTHO YYUTbIBATb TONbKO CTaTbi JypHane HDHqJEFEHL,Hm] Lc‘jﬂp“”'{e ' ] ["““’Hmpam”” pEnpUHT ] [ [ Bee, HTo 5"":'*1"'“]

(Article), 0630pbi (Review) n orgenbHo nucbma (Letter). flaea 2 e

OH napiyHk 0B O 4B &R B O M bttpgy/aciguide.hse.ru/objects/typed



https://sciguide.hse.ru/objects/types/

@ Bu6nunoreka dneKTPOHHbIE pecypcbl 6uGNNoTEKN

JNeKTPOHHbIe pecypcbl 6MGnMoTeKn

CocraBnsaiowme 3N1eKTPOHHOM noagnncku bubnnorekn
MonHoTeKcToBbIE 3apy6exHble 6a3bl AaHHbIX
MonHoTeKcToBbI@ OTeUECTBEHHDbI@ 6a3bl JaHHbIX
PedepaTuBHbie 6a3bl U 6a3bl faHHbIX HAYYHOr0 LUTUPOBAHNA
CneyvanusupoBaHHbie 6a3bl aHHbIX
JHUMKNIONEeAUM, CJIOBapPH U CNPaBOYHUKM

UncTpymenTbl ansa pa6oTbi ¢ NOANNCKON KaK e UHbIM
MHPOPMALIMOHHBIM MaCCUBOM

https://library.hse.ru/e-resources

noanucKNn

CocTaBnawoLMe NeKTPOHHOM ‘ 5

Cneyndunka akageMmmyecKkunx
3/IeKTPOHHbIX peCypCoB -
HEaHOHMMHOCTb,
CTPYKTYPVPOBAHHOCTD,
NOCTOAHCTBO, ONepaTuBHaA U
nosiHaA HAeKcayus



https://library.hse.ru/e-resources

Bu6nunoreka dneKTPOHHbIE pecypcbl 6uGNNoTEKN Knaccndmkayma sneKTpoHHbIX
pecypcoB (no Bnagenbuy/seHgopy)

Knaccndpumkauma sneKTpoHHbIX pecypcoB
(no Bnapenbuy/Bengopy)

1. WUsparenbcrBa
Pecypcbi: SpringerLink, ScienceDirect, Wiley Online
Library, Cambridge Core, Oxford Academic, Grebennikon,
Opairt, book.ru, Mpocnekr, MUD...

ArperaTtopbl
Pecypcoi: JSTOR, EBSCOhost, ProQuest, Gale, EastView,
public.ru, ibooks...

(+ morpaHununbie cnyvyan)

Ppar meHpeasHTayunum lMNMucnakoBpavnBmamyMopPpaH ICT aFaMER NE@HHBIX O6MOIMOTEUYHBIX
pecypcoB: noeAaAODBAbLEL3 pgekabpa 2022 r1.)




Bu6nunoreka dneKTPOHHbIE pecypcbl 6uGNNoTEKN CrpaHmua 3N1eKTPOHHbIX pecypcoB

NonHoTeKcToBbIE OTeUecTBeHHbIe 6a3bl
AaHHDbIX

HaBWrayus no paspeny snexTpOHHbIE pecypcbl SneKkTpoHHbIe 6UBNMOTEeYHbIE pecypcbi:

[ ] 8 EA

MpeameTHas obnacTs Tun pecypca fAsbik pecypca

MapkeTuHr HKypHane! Pycckui

eL] BRARV Ha nnatdopme Hayunoit snextpornoii Bubnuorexn eLIBRARYRU pasmewens: s nonHom
f

tekcte bonee 5000 pycckoassbiMHbIX MM M3AEBAEMBIX OTEYECTBEHHBIMU M3AETENBCTEAMM

eLlBRARY RU AypHanos. MHOTME M3 HUX HAXOOWTER B OTKPLITOM BOCTyne. TeMaTHKE M3faHMiA

pasHoobpasHan, BpeMeHHOR oxBaT & cpegrem ¢ 1999-2003 r. no HacTosWwee Bpema.

\
NEWK pome Toro, s nognucky HAY BLLUD goBasnero okono 80 poccuickux sy pHanos,
MMEHOLLIAX BEICOKMIA HayuHSIA CTATYC: OHW BXOAT B 0TOBPaHHEIR 3kcnepTami Russian

Science Citation Index.

Ornain-gocTtyn co scex komnerotepos HAY BLUD 1 nisne (no naponio)

-
25 mypHanos, Maasaemelx Magatensckim gomom «lpeBeHHrKos», CAHMM K3 BEQYLIAX
Grebennikon 2 erencs wa *A Aomom «fp A Ay
OTEUECTEEHHBIX M3AATENLCTE, CNELMANMIMPYIOWNMER Ha IMTEPATYPE N0 MAPKETUHTY,
MeHepKMeHTy u duHaHcam. Cpegu sypHanos — «M TUMHI W M3DKETUHIOBLIE
[pebeHHuKoB

vccnefosaHuay, eMeHeRMenT cerogHsy, «MoTusaumna u onnata Tpyaaw, «¥Ynpasnedue

KOPNOPaTUEHsIMM GrHaHCaMIY, «YNPABNEHME PA3BUTMEM NEPCOHANED U AD.

Ornain-gocTtyn co scex komnerotepos HAY BLUS 1 nisHe (no napono)

©

https://library.hse.ru/e-resources



https://library.hse.ru/e-resources

Bu6nunoreka Mpuopurer KauecTBa Hap Camble BocTpe6oBaHHbIE
Konnyecrsom nnatdopmbi 3a 2021 ropg,

MpuopuTeT KauecTsa Hag KOJINYECTBOM

Camble BocTpe6oBaHHble nnaTtdopmbi 3a 2021 rop

ProQuest
Emerald 2.9%

octanbHble (16)* _ _
9.4% ScienceDirect

28%

N

Taylor &
Francis
9% SpringerLink**
10%

*MNapeHne pgonunm SpringerlLink o6ycnoBneHO MUCKAKWYUTENbHO TeM, 4T0 B 2020 r. M paHee ANs pecypcd
«YMCNO OTKPBLTbLIX KHMUXHBX TrnaBe». C 3TO0Oro rojga WMWHAMKATOP NpuBefgeH B COOTBEeTCTBWE CO CTaHZapToOM




@ Bbu6nuorteka

Mpuopurer KauecTBa Hap
Konn4yecrsom

Camble unTaembie XXypHanbi 3a 2021 rop

MpuopuTeT KauecTsa Hag KOJINYECTBOM

Cambie untaembie XKXypHanbi 3a 2021 rog

OURNAL OF
SINESS
RESEARCH

9372 craTbm

6065 craTteil

Science Direct

i

Technological

Forecasting

Social Change

An International Journal

ScienceDirect

5070 craTeit

4801 cTraTtbA

American Economic
Association

4381 craTtba

Science Direct




@ Bu6nunoreka dneKTPOHHbIE pecypcbl 6uGNNoTEKN HepoctynHble 3neKTpoOHHbIE pecypcbl

JNeKTPOHHbIe pecypcbl 6MGnMoTeKn

Hepoctynnbie anekTpoHHble pecypcbl B HUY BLLUD
Annual Reviews (cratbu 2023 r.) . ProQuest (Bcannatdpopma)
Cambridge University Press (ctatbu 2023 r.) . Web of Science (Bca nnatdpopma)

Oxford University Press (ctatbn 2023 r.) . DigiZeitschriften (Bca nnar¢popma, Kpome xKypHanos

OTKpbITOro gocryna)
Institute of Physics (cratbn 2023 r.)

. Gale General OneFile (Bca nnardpopma)
Taylor & Francis (cratbmn 1997-2023 rr.)

. O’Reilly Academic (Bca nnatpopma)
Factiva (Bca nnatdpopma)

. INSPEC (Bca 6a3a)
Passport (Bca nnatpopma)

. Scopus (Bca nnatdopma)
Organization for Economic Co-operation and Development

(OECD) (maTepuanbi gocTynHbl no 2021r.) . APA PsycArticles (Bca nnatdpopma)

. EBSCO (€ 03.02.2022 xypHanbl, BbinyuweHHbie B Poccun n
benopyccnn)



https://www.ebsco.com/sites/default/files/acquiadam-assets/Russian-Belarussian-Full-Text-Removals-from%20-EIS-Aggregated-Databases.xlsx

@ Bu6nunoreka dneKTPOHHbIE pecypcbl 6ubnnoTekn HoBble 3neKTpoHHbIe pecypcbl

JNeKTPOHHbIe pecypcbl 6MGnMoTeKn

HoBble 3neKTpoHHbIe pecypcbl Bubnuorekn
CNKI (China National Knowledge Infrastructure
World Scientific
SAE International (Society of Automotive Engineers)
Bentham Science
Begell House (Begell Engineering Research Collection)
Wiley Blackwell Encyclopedias
The Royal Society of Medicine Collection, published by SAGE

Cochrane Library




Bu6nunoreka dneKTPOHHbIE pecypcbl 6ubnnoTekn Moaxoabl K NOMCKY Hay4YHOI
unpopmauyun

MoaxoAabl K NONCKY HayYHON nHopMauum

1. Mounck cTaTen N KHAT NO KNIOYEBbIM C/1I0OBaM.

2. AccouymaTtuBHbIN NOUCK — MO CBA3AM MeXxay AOKYyMeHTaMn (I.IIIITIIIPOBaHIIIﬂM, CCblJ/IKam,
CXOXNM AOKYMEHTaM n Temam).

3. Monck no yueHbim.
4. MNouncK no XXypHanam, rnaBam U3 KHWUT.

5. PekomeHpaTenbHble airOpUTMbl, BCTPOEHHbIE B 6ecnnaTHble MeHefKepbl cTaTen
(Mendeley n gpyrue).

6. PekomeHnpgauunm konner, HPEHOAaBaTeﬂeﬁ N 3HAKOMDbIX YY€eHblIX.

GusenbauerM. andHaddaway N.R. (2021), What every researcher should know about searchiclgrified concepts,
search advice, and an agenda to improve finding in academia.RedMeth, 12: 136147.https:// doi.org/10.1002/jrsm.1457



https://doi.org/10.1002/jrsm.1457

Bu6nunoreka dneKTPOHHbIE pecypcbl 6ubnnoTekn Moaxoabl K NOMCKY Hay4YHOI 1 3
unpopmauyun

MoaxoAabl K NONCKY HayYHON nHopMauum

Mouck cTaTeit  KHUT NO KNIOYeBbIM C1I0OBaM KnioueBble cnoBa (OT aHrn.
keyword) - 3T0 onpeneneHHblie
KnioueBble C/10Ba AOMKHDI OTPaXKaTb Npexae BCero TepMnHONOrnYecKyto CJ/I0OBa N3 TEK(CTa, CNocoOHbIe
ob6nacrb ctaTbm:
npeacraBuTb Hanbonee
3HaYMmMble CNoBa, N0 KOTOPbIM

*  CKaKumu Ha3BaHUAMMW OpraHN3aLuii, NepcoH, reorpadpuuecknx obnacrei MOKET BECTHCD OLieHKa N NoOMCK
M T.M. aCCOLUMPYETCA CTaTbA? CTaTbnm

¢ KaKue TepMUHbI NCNoJsib3yloTCA B craTbe?

° C KaKuMmu TepMnHaMn MmoXxxeT 6bITb NIOrnYecKn cBA3aHa craTbAa?

A6pamoB, E. r. (2011). Mopb6bop KANANWYEeBBLX CNOB ANA Hay4YHOW cTaTbu. HayuyuHasa nepumopguka: np
35-40. URL https:// cyberleninka.ru/article/n/podbor-klyuchevyhslov-dlya-nauchnoystati.



https://cyberleninka.ru/article/n/podbor-klyuchevyh-slov-dlya-nauchnoy-stati

Bu6nunoreka dneKTPOHHbIE pecypcbl 6ubnnoTekn Moaxoabl K NOMCKY Hay4YHOI
unpopmauyun

MoaxoAabl K NONCKY HayYHON nHopMauum

Poccnckum xxypHan meHepKMeHTa

1. Ponb HEOQHOPOAHOr0 KOHTEKCTa B popMMpPOBaHUN NPAKTUK KOPNopaTUBHOI coLManbHON OTBETCTBEHHOCTU B
Poccun. https://doi.org/10.21638/spbu18.2022.205

Kmouesbie cnosa: npaktuku KCO, nvHCTUTYyLNOHaNbHasA TeOpusA, opraHnsalnoHHble Nons, KOHTeKcT, Poccna

2, MNpakmnku paspa6orkm crparernin CRM B poccumnckmx komnanmax. https://doi.org/10.21638/11701/spbu18.2017.405

KnioueBble cfioBa: cTpaTerm4yeckue acnexrbl ynpas/ieHMA B3aMMOOTHOLLEHUAMM C KnMeHTamum, crpaterusa CRM,
BHeapeHue CRM, poccuiicKMii pbIHOK

3. UnauBnayanbHbi NOAXOA K KNIMEHTY B OHNaMH-peTeine. https://doi.org/10.21638/spbu18.2022.204

KnioueBble C/10Ba: UHAVBHUAYANIM3MPOBAHHDIN KIMEHTCKMIA ONbIT, NepCoOHaNN3aLMA KOHTEOHTa, KacTOMM3aLun
NPOAYKTa, ryMaHWu3almsa B3auMoAeiicTBun



https://doi.org/10.21638/spbu18.2022.205
https://doi.org/10.21638/11701/spbu18.2017.405
https://doi.org/10.21638/spbu18.2022.204

Bu6nunoreka dneKTPOHHbIE pecypcbl 6ubnnoTekn Moaxoabl K NOMCKY Hay4YHOI
unpopmauyun

MoaxoAabl K NONCKY HayYHON nHopMauum

International Journal of Information Management (Customer experience management)

1. Fluidity and the customer experience in digital platform ecosystems. https://doi.org/10.1016/j.ijinfomgt.2022.102599

Keywords: Platform, Ecosystem, Digital, Fluidity, Customer experience

2. Exploiting user experience from online customer reviews for product design. https://doi.org/10.1016/j.ijinfomgt.2018.12.006

Keywords: Design informatics, User experience, Information modeling and management, Opinion mining, Online review,
Product design

3. Simple database marketing tools in customer analysis and retention. https://doi.org/10.1016/5S0268-4012(03)00052-5

Keywords: Database marketing, Marketing tools, Customer analysis, Credit-card companies



https://doi.org/10.1016/j.ijinfomgt.2022.102599
https://doi.org/10.1016/j.ijinfomgt.2018.12.006
https://doi.org/10.1016/S0268-4012(03)00052-5

Bu6nunoreka dneKTPOHHbIE pecypcbl 6ubnnoTekn Moaxoabl K NOMCKY Hay4YHOI
unpopmauyun

MoaxoAabl K NONCKY HayYHON nHopMauum

Keyword search: Digital marketing

1. Setting the future of digital and social media marketing research: Perspectives and research propositions.
https://doi.org/10.1016/j.ijinfomgt.2020.102168

Keywords: Artificial intelligence, Augmented reality marketing, Digital marketing, Ethical issues, eWOM, Mobile marketing,
Social media marketing

2. How digital marketing evolved over time: A bibliometric analysis on Scopus database.
https://doi.org/10.1016/j.heliyon.2021.e08603

Keywords: Bibliometric analysis, Digital marketing, 4th industrial revolution, Scopus database

3. Digital content marketing in business markets: Activities, consequences, and contingencies along the customer journey.
https://doi.org/10.1016/j.indmarman.2022.06.006

Keywords: Digital content marketing, Customer centricity, Customer journeys, Customer engagement, Digital marketing,
Theories-in-use approach, Conceptualization



https://doi.org/10.1016/j.ijinfomgt.2020.102168
https://doi.org/10.1016/j.heliyon.2021.e08603
https://doi.org/10.1016/j.indmarman.2022.06.006

Bu6nunoreka dneKTPOHHbIE pecypcbl 6ubnnoTekn Yr1o nHpeKkcnpyerca B
HayKomeTpun4yecknx 6asax gaHHbIX

basbl faHHbIX HaY4YHOro umTupoBaHmnAa

Y10 NHAEKCNPYETCA B HaYyKOMEeTpUuUuecKux 6asax AaHHbIX

Fpe uMTHpyerca gaHHas
nyoaukayus

.

ai’ -

@®parmeHT us npesentayum Upunoi Toxosoi Web of Science Core Collection: 6bicTpbiii M ycnewHbii
crapt (17-19 aBrycra 2021r)

Categories/Classification

Research Arsas: F

Funding

fruncing sgency




Bu6nunoreka Moaxoabl K NONCKY HAY4YHON Monck cTaTeil N KHUT MO KNOYEBbIM
unpopmavum cioBam

MoaxoAabl K NONCKY HayYHON nHopMauum

Mouck craTeit n rnaB U3 KHUT NO K/OYeBbIM C/IOBam

Fae nckarb? Ectb nn anbTepHaTMBbI?

Scopus - fOCTYyNeH NOUCK NO aBTOpaM M XXypHanam Dimensions.ai — focTyneH NONCK N0 aBTOpam U XXypHanam

WoS (Master Journal List) - npocmoTp xXypHanoB, OCTynHa Bielefeld Academic Search Engine (BASE) - Touka gocryna K
KpaTKaa uHpopmaumsa 06 nutepecyouem Bac xxypHane Hay4yHo nHpopmauun

Scilit.net - nonck nccnepoBaTenbCKNX craTen



https://mjl.clarivate.com/home
https://app.dimensions.ai/discover/publication
https://www.base-search.net/
https://app.scilit.net/

Bbu6nuorteka

MoaxoAabl K NONCKY HayYHON nHopMauum

Dimensions - nonHoTekcroBas
NHPOPMaLNOHHO-
aHanAnTUYecKan 6asa paHHbIX
ny6nunkauuin (0OTKpbITbIN
AOCTYN), FPaHTOB, NAaTEHTOB

DOI: ll()_ 11 77,/5)?)544()621 1425 758}
T T
[Ipeduke — xox Cydduke — xon
U3JATENBCTBA  MaTepIIala I31aTeTbCTRA

rae HaxoauTCA fOKYMEHT
(URL);

€ro noJiHoe HadBaHue;

uHble onpepenutenn: ISBN
(ANA 3NeKTPOHHOMN KHUIN),
ISSN (ana xypnana);

CTPaHMLbl, TOM 1 HOMeEp
BbINycKa, roA n3gaHusa u ap.

Dimensionshttps://app.dimensions.ai/discover/publication

dneKTPOHHbIE pecypcbl 6ubnnoTekn

{ Dimensions

Q

FILTERS FAVORITES
~ PUBLICATICN YEAR

O 2023
O 2022
O 2071
QO 2020
O 2019
O 2018
O 2017
O 2016
O 2015
O 2014

More

RESEARCHER

RESEARCH CATEGORIES

PUBLICATICN TYPE

SOURCETITLE

JOURMAL LIST

OPEN ACCESS

About Dimensions - Linkedin - Twitter

@ 2023 Digital Science & R

h Solutions, Inc.

Mopxoabl K NONCKY Hay4HOI
unpopmauyun

digital marketing

in full data

CLINICALTRIALS  POLICY DOCUMENTS

PUBLICATIONS  DATASETS
896,691 248

Show abstract  Sort by: Relevance ~
Title, Author(s), Bibliographic reference - About the metrics

How digital marketing evolved over time: A bibliometric analysis on scopus database

Mohammad Faruk, Mahfuzur Rahman, Shahedul Hasan

2021, Heliyon - Article

Nowadays, a large number of customers are spending their time on social and digital media for a variety of purposes ranging
from information searching to the final purchase of products. Responding to ... more

“Citations |1 25 |

Prevalence and Perceived Effectiveness of Pharmaceutical Digital Marketing among Community
Pharmacies in Saudi Arabia: A Cross-Sectional Questionnaire-Based Survey

Younes Ben Said, Nicola Luigi Bragazzi, Natalia Valeryevna Pyatigorskaya

2020, Pharmacy - Article

This research analyzes the direct-to-consumer digital marketing technologies in terms of prevalence and effectiveness. A cross-

sectional study design was carried out using the non-repeated random samp... more

Poitations || 4 |

How digital technologies reshape marketing: evidence from a qualitative investigation

Federica Pascucci, Elisabetta Savelli, Giacomo Gistri

2023, Italian Journal of Marketing - Article

Digital technologies are now imperative for markets and society, and digital transformation is becoming a key area of business
innovation. However, digital transformation is complex, and firms still I... more

The value relevance of digital marketing capabilities to firm performance

Christian Homburg, Dominik M. Wielgos

2022, Journal of the Academy of Marketing Science - Article

Digital transformation of the marketing organization forces firms to develop new digital marketing capabilities (DMCs) to remain
competitive. However, despite considerable academic and managerial inte... more

Poitations || & |

RNinital Qtratany Imnlamantatinn in Markatina: Naw Parfarmanca and Rielre

Support Register

{ ANALYTICAL VIEWS
i\ RESEARCH CATEGORIES

35 Commerce, Management, Tourism and Services

46 Information and Computing Sciences

44 Human Society

3507 Strategy, Management and Organisational Behaviour
3506 Marketing

'F OVERVIEW

Citations Citations (Mean)
104 M 11.57

>
P

-8 Publications (total)

i} RESEARCHERS

Saul | Gass

University of Marylanc ege Park, United States
Yogesh Kumar di

Swansea Unive: nited Kingdom
RogerJR que

Indiana U y Bloomington, United States
Iztok Podbregar

University of Maribor, Slovenia

Nripendra Pratap Rana

Qatar University, Qatar



https://app.dimensions.ai/discover/publication
https://sciguide.hse.ru/objects/types/

Bu6nunoreka dneKTPOHHbIE pecypcbl 6ubnnoTekn Mopxoabl K NONCKY Hay4HOI
unpopmauyun

MoaxoAabl K NONCKY HayYHON nHopMauum

Dimensions - nonHoTekcroBaa uHGoOpMaLNOHHO-
aHanuTuyecKkasn 6asa gaHHbIX Ny6nuKauum (OTKPbITbIN
AOCTYN), FPaHTOB, NaTeHTOB

i‘ﬁ RESEARCH CATEGORIES iii RESEARCHERS ~ PUBLICATION TYPE

O Article 447,443

35 Commerce, Management, Tourism and Services 181,736 Saul | Gass C
) ) ) University of Maryland, College Park, United States Chapter 248374
46 Information and Computing Sciences

L i i ""IG!:IE'SFl Kurnar Dwivedi 355 E’dlted BODI‘( 68,?‘]6
44 Human Society 70,288 Swanzea University, United Kingdom

Roger J R Levesqgue 3 Monograph 60,304

Indiana University Bloomington, United States

3506 Marketing Proceeding 50,563

Iztok Podbregar .
University of Maribor, Slovenia Preprint 27,30

Marketing Mripendra Pratap Rana
Roberts C Haw(Universityof Macau,China) Qatar University, Qatar



https://app.dimensions.ai/discover/publication?search_mode=content&search_text=digital%20marketing&search_type=kws&search_field=full_search&and_facet_for=80078
https://app.dimensions.ai/discover/publication?search_mode=content&search_text=digital%20marketing&search_type=kws&search_field=full_search&and_facet_for=80078&and_facet_researcher=ur.011756706260.76

bu6nuoreka Moaxoabl K NONCKY HAY4YHON

unpopmavum

MoaxoAabl K NONCKY HayYHON nHopMauum

Mpumep

Ccbinka Ha cratblo The value relevance of digital marketing
capabilities to firm performance in Journal of the Academy of
Marketing Science, 50(4), 666-688 - April 2022 B Dimensions

CcbinKa Ha cTaTblo Ha nsgaTtenbcKkoi nnatdpopme B Springer

Publication citations - 6 show ai

Leveraging big data for strategic marketing: A dynamic capabhilities model for incumbent firms
Claire Brewis, Sally Dibb, Maureen Meadows
2023, Technological Forecasting and Social Change - Article

i View PDF =4 Add to Library

Performance analysis of social media platforms: evidence of digital marketing

Mouck cTaTeil 1 KHUT MO KNO4YeBbIM
cioBam

Publication references - 141 showal

Wage Inequality: lts Impact on Customer Satisfaction and Firm Performance
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Abstract

Digital i i i digital i S) to remain
competitive. However, despite considerable academic and managerial interest, the value relevance of DMCs beyond the value
achieved through classic marketing capabilities (CMCs) remains unclear. Similarly. research investigating the interaction effect
of DMCs and CMCs is scarce. We address both research gaps by drawing on a mixed-methods approach combining in-depth
interviews and a multi-industry, multisource dataset. The results reveal that DMCs significantly contribute to firm profitability
beyond the influence of CMCs. Drawing on the contingent view of resource-based theory, we investigate the moderating
influence of an, the interaction effect of DMCs and CMCs. This investigation
reveals important tradeof that result in actionable managerial implications for realizing the complementarity potential—and
preventing the substitutive potential—of a firn’s DMCs and CMCs.
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Marketing capabilities are complex bundles of firm-level
skills and knowledge embedded in organizational processes
that carry out marketing tasks and firm adaptation to market-
place changes (Moorman & Day. 2016: Morgan
etal. 2012, 2018). They are widely accepted as significant
drivers of firm performance (Moorman & Day, 2016)
However, 1o keep up with “profound transformations in prac-
tice enabled by the digitization of marketing activities”
(Moorman & Day. 2016, p. 6), firms are forced to develop
“Inew digital capabilities and. specifically, digital marketing
capabilities” (Verhoef & Bijmolt, 2019, p. 4).

Digital marketing capabilities (DMCs) refer to a fimm'’s
ability to use digital technology—enabled processes to interact
with customers and partners in a targeted, measurable, and
integrated way to create new forms of value without regard

for distance or time (Kannan & Li, 2017; Melntyre & Virz
2019; Sridhar & Fang. 2019). Although managers” interest in
digital marketing has generated a rich body of literature that
has substantially contributed to the marketing discipline (see
Kannan & Li, 2017; Lamberton & Stephen. 2016; Yaday &
Pavlou, 2014), research in the domain of DMCs is scarce.’
This scarcity is particularly surprising. as both academics.
(Kannan & Li, 2017; Moorman, 2016; Verhoef & Bijmolt
2019) and practitioners (Galante et al.. 2013; Sayre et al.,
2012) have repeatedly “urge[d] scholars to examine these
newer capabilities” (Moorman & Day, 2016, p. 12). Despite
their valuable contributions. the few empirical studies that
have investigated capabilifies in digital marketing are subject
10 at least two major limitations.

First, no clear understanding exists of whether DMCs mat-
ter to firm (see Table 1). This is because
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lizaton and digital transformation s scarce, especially in the domain of firm
capabilitcs (Singh ct L. 2019).
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Let's Make a “Deal”: How Deal Collectives A e Amocison 21
Coproduce Unintended Value from Sales
Promotions

Colin Campbell and Hope Jensen Schau

Abstract
Users of deal collectives coproduce “deak™ that yield value beyond what a marketer intends when offering promotions. The
authors develop an understanding of how this unintended value is coproduced through the combined actions of users in deal
collectives. Users are drawn to deal collectives by a web of motivations that include subversive shopper feelings, which reflect a
desire to outsmart firms and temporarily upend the market power structure. Uncovered transvaluation processes show that deal
forums—due to their collective knowledge. creativity, and trust—are more effective than individual consumers at identifying.
ping, and verting to capture value, The authors further reveal that unintended value can stem
from untargeted promations, pricing and promotion errors, and combinations or stacking of promotions. Strategies for moni-
toring deal collectives and cither discouraging or supporting their activities are offered.

Keywords
deaks, micro-resistance network, promations, subversive shopper foelings, unintended value
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