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Bbu6nnorexKa yue6HbIX KecOB, NOCBALLEHHbIX MpoGaemam cTpaH ¢
dopmupyouweinca pbIHOYHON SKOHOMUNKOMN

HanpaBneHbl Ha NONCK peLleHUsA onpefeNieHHbIX 3KOHOMUYeCKUX npo6nem.
OpureHTUPOBaHbl Ha LieNin 06yyeHus, CNoCOGCTBYIOT ANANOry o CTyleHTaMm.
MpepnaraioT cnoco6bl NpaKTUYECKO peanusauum «peanbHbIX» CUTYaLuil.

Bce aHanuTunyeckne MaTepnalbl CONPOBOXAAIOTCA NPpNMeYaHnamn gna npenonasareneﬁ, HanmunucaHHble
caMnmMmmn aBTopamMmu Ana ynpoujeHnua pacCMoTpeHna maTepuanos B <|>opma're 3aHATNA.
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consumers’ intention to spread
word-of-mouth in the art context

Verdiana Chieffi

Department of Management and Economics, University of Salento, Lecee, Italy
Marco Pichierri

Department of Economics, Management and Business Law,
University of Bari “Aldo Moro”, Bari, Italy
Alessandro M. Peluso
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Cristiana Collu
Gallevia Nazionale di Arte Moderna e Contemporanea, Rome, Ttaly, and

Gianluigi Guido

Department of Management and Economics, University of Salento, Lecee, Italy

Abstract
— This study investigates the transmission of art-related aspects (Le. art products or services and

people’s experiences at museums) via word-of- mouth (WOM) from a personality perspective. Specifically, the
study explares the effects of the Big Five personality traits (hased on the five-factor model) and market
mavenship (Le. the propensity to provide general marketplace and shopping information) on infention to
spread WOM in the art context.
Design/methodology/approach — Datz were gathered through two field surveys, conducted via a
structured questionnaire and analyzed u\lm{mu]npll: regression analysis.
Findings - Results indicate that extraversion is the only Big Five personality trait that increases WOM
intention tallking to others about a v y & museurn). Market mavenship also increases such an
intention u\km,, to others about art se

i ications — The study's findings. ol motivate arts managers to formulate andlor refine
segmentation strategies around their consumers’ personality traits, since these variables may differently
motivate them to spread art-related WOM. The valso help o d institutions operating in
the art industry to design commumication strategies oriented around their consumers' personality type to
appropriately connect with different groups of customers based on their innate human drives

alityfvalue — This is the first study to assess the effects of Big Five personality traits and market
mavenship on WOM intention in the art context, thus expa scholarly ing of psychological
drivers behind arts-related WOM
Keywords Arts marketing, Personality, Big Five traits, Market mavenship, Word-of mouth, Arts audiences
Paper type Research paper

L. Introduction

Word-of mouth (WOM) refers to any informal communications among consumers about
brands, products, organizations or services (Harrison-Walker, 2001). In the arts domain,
WOM refers to any information that consumers share about art products or services, as well
as suggestions about a particular place to visit or an event to attend (Helm and Kuhl, 2006).
Publicly available data suggest that 92% of consumers trust recommendations from friends
and family more than any other form of marketing communication (The Nielsen Company,
2009). Fittingly, WOM alone accounts for 20-50% of all purchasing decisions

Big Five,
market
mavenship and
WOM intention
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Need for preventive health care: To comprehend the contribution of preventive health
care in improving the health quotient. Sri Sathya Sai Sanjeevani Hospital (SSSSH) and...

Biswas, the Trust Officer, Sri Sathya Sai Sanjeevani Hospital [SSSSH), Raipur, who was Candidate and
busy preparing some documents for a meeting to review the progress of the activities e
undertaken by the Department of Public Health and Research (DPHR), SS55H. Biswas
had received an email from the Chairman, SSSSH (Exhibit 1), asking him to present a
comprahensive review raport on the initiatives of DPHR under Divine Mother and Child
Health Program (DMCHP) such as school health screening and matemal health care.
After a successful rollout and working of DMCHP in the SSSSH, Raipur centre since
2013, The Chairman was exploring the possibilities of expanding these initiatives acrose Indore, India.
the other two centres of SSSSH established in Palwal, Haryana, and Kharghar, Navi
Mumbai. This step meant incurring a substantial yearly effort in terms of resources
workforce and facilities

|I| 1 was an actively engaging Monday afternoon on November 23, 2020, for Mr Rajratan Arvind Shroffis a PhD

Country
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Hide summary and detail
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Abstract Details
l; S The work was faciltated with the support of DPHR through Mr Raghuram Dubey,
programme officer in the DPHR team, as the first point of contact for all the necessary
details regarding the community outreac! tivities undertaken by SSSSH, Raipur. Staring
at the fleet of vehicles and crowd of patients outside the heart-shaped hospital building of
SS5SSH in Raipur centre, Biswas questionad himself: “Is it a plausible idea to expand the
activities of DPHR to the other two locations or not?”
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Learning outcomes ype: Case Study
’ Other/no country

Need for preventive health care: To comprehend the
contribution of preventive health care in improving the health

The Sanjeevani healthcare model

“The Health of a Child is the frue wealth of the Nation.” The aulhors would Be 1o
a i

Case length

. i . . . i . P . Shri C. Sreenivas, Founder and Chairman, SSSSH
quotient. Sri Sathya Sai Sanjeevani Hospital (SSSSH) and its

The centre for child heart care at Sri Sathya Sai Sanjeevani Hospital (SSSSH) [1] was
established to address the national burden of congenital heart diseases (CHDs) by offering
diagnostic and interventional cardiology services, totally free of cost. The fiest SSSSH was
sat up in Raipur, Chhattisgarh, in the central part of India in November 2012. In keeping with
his expansive view in mind and spurred by the success of the SSSSH, Raipur, Shri C
Sreenivas had established two more child heart-care centres — Sri Sathya Sai Sanjeevani
International Centre for Child Heart Care & Research, Palwal, Haryana, and Sri Sathya Sai
Sanjesvani Hospital, Kharghar, Navi Mumbai, Maharashtra by 2019. The three centres of
specialized intensive paediatric cardiac care are run by 40 cardiac specialists, 800 highly
trained staff personnel, nine paediatric cardiac care OTs, three paediatric cardiac
cathaterization labs, and 400 beds for intensive care, tuming this into a world-class
institution within the nation as well as across the world. In a nutshell, these three centres
have catered to more than 125,000 outpatient consultations, 10,700 surgeries and 3,700
cathetarization interventions.

Under 1,000 words
1,000 - 3,000 words
3,000 - 6,000 words
Over 6,000 words

initiative is an apt example of the wonder which preventive care . .

S - ) Business ethics = Health and safety

can bring in the context of rural health. Community

participation: The case can be instrumental in showing the Social enterprise  Operations strategy
o encourage community involvement in mainstream

health by promoting the holistic model of SSS5H that Service operations | Strategy

understands mothers and children's health profile and needs,

especially in the unreached rural segments of an emerging Case provider
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Chapter 3

A History of Accounting and Race

At first thought, the idea of accounting and racial practice seems counterintuitive,
After all, accounting is viewed as a neutral means of presenting financial information
about commercial processes to parties interested in business such as investors and
creditors. But a deeper look at the discipline reveals issues of race and racism to be
present at the heart of the profession, at its formal inception and arguably before. To
understand modern racism in the industry, we must examine past interactions with the
British Empire and exclusion within foundational institutions. To not do so conforms
to what Brayboy refers to as “genesis amnesia,” — the all too commen occurrence of’
the institutional forgetting of the how and the why of processes and practices that
were first instituted and the leaving of institutions to no longer inquire as to why these
procedures existed and why they continue to remain so today. T how the racial
status quo becomes embedded as tradition and so remains unchallenged - an effective
method of ignoring the racialized origin story of aceounting as an institution.' All too
often accounting research has failed to remember how the past continues to mold the
future. This chapter is an attempt to redress this, as well as contest inaccurate portray-
als of race and racism in the profession.” This approach conforms to the CRTA theme
of ahistorism; past racial practice is revealed where it has been previously ed,
ignored, or suppressed.’ We must not forget that accounting calculative practice in
terms of performance evaluation very much fostered the creation of colonial hierarchy
and subjugation of indigenous and enslaved peoples. To be clear, Davie states of the
profession’s role in colonial Fiji and beyond:

[...] Accounting was intertwined with the emergence and perpetuation
of the philosophies and practices of exploitative human engineering.*

‘With this in mind, this chapter explores the historic use of accounting as a mecha-
nism for reporting value in faraway locales for investors in the imperial center as far
back as the seventeenth century, remembering that accounting valuation practices
were employed in the service of control that entailed subjugation that all too quickly
disenfranchised land from natives and quantified enslaved peoples as chattel in ledgers
contained in the British West Indies (BWI) and the American antebellum South as
well as elsewhere in the Imperium.

“Counting Black and White Beans™: Critical Race Theory in Accounting, 20-50
Copyright © 2020 by Emerald Publishing Limited
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