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Dear colleagues!

We are happy to present you the newest selection of books that we have recently added to our printed collection.

Also, the Library's electronic subscription now includes a new resource: SPIE, one of the world's leading portals on optics
and photonics. Readers have access to 15 journals and over 13,000 proceedings from various SPIE conferences.

New in Printed Collection


https://www.spiedigitallibrary.org/
https://library.hse.ru/en/e-resources/

3KOHOMMYECKON MOSINTUKN MMEHN
E. T. lanpgapa»
rneyamHasi KHu2a

LincdopoBble TexHonornn, 6onbLume
AaHHblE, TEXHONOrM4Yeckne rmraHThbl,
MaLnHHoe oby4veHne

N NCKYCCTBEHHbIN NHTENNEKT
NPON3BOOAT PEBOSTIOLMIO Kak

B MHCTPYMEHTaX 3KOHOMUYECKON
HayKu, TaK U B ABNEHUSX, KOTOpble
OHa u3y4yaeT, OCMbICASIET U NbITaeTCH
dopmupoBaTb.

B cBoeun kHure «BUHTUKKM 1 yyguLLa»
Hnana Konn uccnenyet
cepbesHerimne npobnemMsl N HOBble
BO3MOXHOCTU, C KOTOPbIMMU
cTarnkmBaeTCs COBpeMeHHas
9KOHOMMKA, U aHanuaupyer,

4YTO HY>KHO caenaTtb, YTObbl MOMOYb
NOSIMTMKaM CNpaBUTbLCS

¢ rnobanbHbIMK BbI3OBaMn —

OT nocneacTsnn NnaHgeMuu

N HepaBeHCTBa 40 3amMeaneHuns
pocTa 1 KNMMaTU4YecKoro Kpusuca.

S BUHTUKM 1 yyauwa: Kakas oHa, A Discourse on Social Planning
BUHTUKM 3KOHOMMYECKas HayKa, N KaKow YR under Uncertainty
OHa OOJIXKHa cTaTb g C. F. Manski
1. Kois AT 2024 o
2025 UNDER Published by Cambridge University
I S MN3damenbcmeo: « MHCTUTYT '{"“m"',“ Press

printed book

Economists have long studied policy
choice by social planners aiming to
maximize population welfare. Whether
performing theoretical studies or applied
analyses, researchers have generally
assumed that the planner knows enough
about the choice environment to be able
to determine an optimal action.
However, the consequences of
decisions are often highly uncertain.
Discourse on Social Planning under
Uncertainty addresses the failure of
research to come to grips with this
uncertainty. Combining research across
three fields — welfare economics,
decision theory, and econometrics —
this impressive study offers a
comprehensive treatment that fleshes
out a 'worldview' and juxtaposes it with
other viewpoints. Building on multiple
case studies, ranging from medical
treatment to climate policy, the book
explains analytical methods and how to



Buaumas pyka: rocyaapcTteo u
3KoOHOMMYecKoe pa3BuTue B Kutae
J1. CsoxyaHb

2025

UN30amenbcmeo: « HCTUTYT
9KOHOMMYECKON NOSINTUKN NMEHN

E. T. lanpgapa»

ne4ammdas KHu2a

ABTOpP AOCTYMHbLIM S13bIKOM
pacKpbliBaeT CMNOXHble B3aNMOCBS3N
MeXay MakpoO3KOHOMUYECKUMU
TeHOEHUMAMU, LUEHTP-
pervoHarnbHbIMU OTHOLLEHUSIMN,
PbIHKOM 3€MIN N HEOBWXNUMOCTMU,
rocygapcTBeHHbIMU oMHaAHcCaMW,
GropoKpaTNYECKON CUCTEMOMN,
00LEeCTBEHHbIM HEPABEHCTBOM,
(POHOOBLIM PbIHKOM, Pa3BUTUEM
NPOMBILLNEHHOCTHU

M BHELLHETOProBbiMA ancbanaHcamu.

Uepes npmnamy 6usHec-kencos psaa
oTpacnen 1 KoMnaHnn nokasaHo,
Kak rocyaapCcTBO npuBriekaeT
KanuTtan u uHBecTupyeTt

€ro B pa3BuTue, He nonarasicb
NCKNIOYUTENBHO Ha «HEBUANMYIO

apply them, providing a foundation on
which future interdisciplinary work can
build.

Routledge Handbook of Chinese
Business and Management
Edited by J. Nolan, Z. Shuming
2024

Published by Routledge

printed book

This handbook, representing the
collaboration of 36 scholars, provides a
multi-faceted exploration of Chinese
business and management.

The volume represents an ‘inside-out’
perspective, offering local knowledge
and experience, in conjunction with an
‘outside-in’ approach, presenting
measured and sensitive observations
from an outsider’s perspective. The
handbook’s approach is organized
around five key themes: cultural and
institutional contexts for business in
China. Management, including digital
marketing and entrepreneurship, work
and employment, covering gender and
trade unions in the workplace.

Human resource management and
human resource development in
Chinese businesses, including



MPUBLIAN

PYKY» PbIHOYHbIX cun. OB03HaYeHbI
OO BbEKTUBHbLIE NEPBOMNPUYUNHDI
CEpbEe3HbIX CTPYKTYPHbIX Npobnem
KUTaNCKOWN 3KOHOMMUKU, UX BNUSAHME
Ha MUPOBOE XO3SINCTBO N BO3MOXHbIe
nyTW peLLeHus.

Pagv ynoBonbCcTBUA U NpUOLINN:
ucropusi pesonouum ceBo6oaHoro
M OTKPbITOro NporpamMmMHOro
obecne4yeHusn

K. Touumn

2025

N3damenbcmeo: «MHCTUTYT
9KOHOMMYECKOWN NOSIUTUKN NMEHN

E. T. Fangapa»

ne4yammdas KHu2a

PHILIP
HER

B 1980-x nponsowna pesontoums,
N3MEHMBLLAs MUp, — PEBONIOLMSA 3a
BO3BpallleHne cBoboabl
nporpaMmmHomy obecneveHuto. Ecnu
paHbLLIe NPOrpamMMnCTbI
aecatuneTnamm csobogHoO Aenunnchb
NCXoAHbIM KoaoMm, To B Ha4ane 1980-
X 9Ta NpaKTMKa CcoLufa Ha HeT.
"pynna peBonioLMOHEPOB,
Ha3blBaBLUMX cebs1 «Xxakepamm», He
cMupunach ¢ 3Tum 1 6pocmna BbI30B
HOBOMW HOpMe, co3aaBast
onepaumoHHble CUCTEMbI C OTKPbITbIM
KOOOM, KOTOPbIM MOXHO ObIno

multinational corporations in the UK.
Business and economic overviews,
revealing the impact of guanxi relations
and networks on Chinese business and
management.

Marketing 6.0: The Future Is
Immersive

P. Kotler

2024

Published by John Wiley & Sons
printed book

In Marketing 6.0, the celebrated
promoter of the "Four P's of Marketing,"
Philip Kotler, explains how marketers
can use technology to address
customers' needs and make a difference
in the world. In a new age of
metamarketing, this book provides
marketers with a way to integrate
technological and business model
evolution with the dramatic shifts in
consumer behavior that have happened
in the last decade. Listeners will learn
about: the building blocks of
metamarketing; Generation Z and
Generation Alpha and the technologies
they use daily; how to tap into
metaverses and extended reality; and
the potential obstacles and solutions for
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POCCHSR
B CPEAHIW AIMM
UALARA 1RTE FOZ0N
FRLACKA M
CORFEMENIHEA

e

cBobogHO genntbes. B cBoen kHure
Kpuctodep Touum pacckasbiBaet
NCTOPUIO 3TOW peBONioLMUM — OT ee
3apoXaeHuns Kak He3aMeTHOro
npoeKTa ropCTku 3HTY3MacToB 40
CEerogHsLLHEro NoBCEMECTHOro
KOMMepPYeCKoro ycnexa.

Poccusa B CpegHen A3um Havana
1870-x rogoB rnasamm
COBpPEeMEeHHMUKA: 3anuckKku
WaxumappaHa U6parumoBa

M. A. KazaHues, P. 0. lNoyekaes
2025

UN3damenbcmeo: «N3paTenbckui
gom BLU3»

rneyammHas KHU2a

B nsgaxmve sownu tpyapl
POCCUICKOro YNHOBHMKA, YYEHOIO U
avnnomata WaxumapgaHna
Mupscosuya bparnmosa
(1841-1891), cosgaHHbIe M B
nepuoa npebbiBaHna Ha cnyxbe B

TypkecTtaHckoMm kpae B 1870-x rogax.

CounHenuns LW.M. N6parmmosa,
KOTOPbIN YCMNELHO coYeTan CBO
Cny>xeBHy0 AeaTenbHOCTb C
Hay4YHbIMW UCCregoBaHUAMMU,
OTNMYancs LWWMPOKUM KPYro3opom u
HabnaaTenbHOCTLIO, — BECbMa

Thw Black Lrgrved off Spain sl s
M

creating a more interactive and

immersive experience. Marketing has
evolved to address global challenges
and changing customer expectations.

The Black Legend of Spain and its
Atlantic Empire in the Eighteenth
Century: Constructing National
Identities

Edited by C. Jaffe, K. Stollye

2024

Published by Voltair Foundatiom
printed book

This is the first book in English to focus
on the Black Legend in the eighteenth
century and the Enlightenment period.
Scholars from the United States, Spain,
and Latin America offer transnational
and transdisciplinary approaches to
understanding how the Black Legend
was deployed during the construction of
national identities in the eighteenth
century. The essays’ interconnecting
themes — violence; intolerance;
difference; the role of the Inquisition; the
legacy of Bartolomé de las Casas and
Columbus; transnational relations and



POLYSTORIA

LEHHbIN UCTOYHMK MO UCTOPUN
nonnTUKN Poccunckon nmnepun B
CpenHen A3nmn BTOPOK NOSTIOBUHBI
XIX B.

MNMpaBuna KoHcTaHTMHONONBLCKOIrO
cuHopa 1276 ropa

M. B. KoporoguHa

2025

U30amernbcmeo: «3paTtenbekum
aom BLUO»

rneyammHasi KHuea

MoHorpadgusa nocesweHa
KOHCTaHTUHOMNONBLCKOMY CUHOAY,
cocrtosiBlwemycs B 1276 r. no
npocbbe pyccknx apxuepees ond
peLleHnsa HaCcyLLHbIX BONPOCOB B
Hanbonee TpyaHbIn Ans Pycu
nepuop, B pasrap MOHIOMbCKOro
HawecTBus. B Hen paccMOTpPEHBI
npeabICTopuUsa Noesakun enmckona
Capaiickoro ®eorHocTta B
KoHcTaHTMHOMNONb 1 0COBEHHOCTH
BOCNPUATUSA BONPOCOB, CBSA3AHHbIX C
Borocny>xeHnem n yrnpasneHnem
LePKOBbIO, PYCCKUMU N FPeYECKUMU
apxuepesamMu B nepuog 4encTemg
JInoHckon yHun.

RETHINKING
JAPAN'S.

e
= -MODERNI

translation — informed the emergence
of modern political systems and national
identities, and still resonate in
references to the Black Legend today.

Rethinking Japan's Modernity:
Stories and Translations

M. W. Steel

2024

Published by Harvard University Asia
Centre

printed book

In Rethinking Japan’s Modernity, M.
William Steele takes a new look at the
people, places, and events associated
with Japan’s engagement with
modernity, starting with American
Commodore Matthew Perry’s arrival in
Japan in 1853. In many cases, this new
look derives from visual sources, such
as popular broadsheets, satirical
cartoons, ukiyo-e and other woodblock
prints, postcards, and photographs.
The book illustrates the diverse, and
sometimes conflicting, perceptions of
people who experienced the unfolding of
modern Japan.
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DAHTAIUNHBIE
WI'PLI AETEN

I

daHTasuMnHbIe Urpbl AeTen Kak
NPOCTPAHCTBO «Bbi3peBaHUA
cB060Abl BONM»: oTobOpaxeHue B
OOKYMEeHTaX, aHTPONOJIOrM4eCKoMm
dunbme n aBTrobuorpadnyeckmnx
HappaTuBax

A. C. Obyxos, A. A. lNy3eeBa,

. B. ®penyko

2025

UN3damernbcmeo: «N3paTenbcKnin
aom BLUIO»

rneyammdasi KHu2a

MoHorpadusa nocesweHa
N3BECTHOMY, HO Marion3y4eHHOMY
dreHOMEHY KynbTypbl AeTCTBa

— (paHTasnnHbLIM Urpam geTeun B
CTpaHbl-yTONMnN N Boobpaxxaemble
Mupsbl. MiccnepoBaHue, onnpasach Ha
npegLecTteyowmne padboTtbl O
NoAo6HbIX OETCKUX urpax,
OTOOpaKeHHbIX B XyA0XXEeCTBEHHOM
nutepaTtype buorpadguyeckoro
Xapaktepa, packpbiBaeT ux
PEHOMEHOSOMNIO HA KOHKPETHbIX
npumepax.

See you later!

Health, Media, and Communication
Edited by G.-J. de Bruijn,

H. Vandebosch

2025

Published by De Gruyter Mounon
printed book

The handbook of Health, Media, and
Communication presents a timely and
up-to-date overview of the broad and
substantial research efforts that have
been invested in recent decades to
understand how health communication
affects health knowledge, perceptions,
and discussion as well as health
behaviours and, ultimately, health
outcomes. The handbook is structured
to reflect and address essential parts of
the communication process: sender,
content, medium, and recipient. In
addition to providing a historical and
contemporary overview, the handbook
also acknowledges the novel challenges
that emergent media present for health
communication, such as infodemics and
misinformation.



